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COMMANDS BUYERS' ATTENTION
READ BY ALL VISITORS
ENHANCES BRAND VISIBILITY
DRIVES TRAFFIC TO YOUR STAND
TARGETS YOUR CUSTOMERS 
Showcase your brands and deliver a more comprehensive 
message to customers in the larger, new format Daily.

Focus on your key
marketing goals before
each TFWA Exhibition

•  In the Show Preview Issue – 
sent directly to named buyers 
prior to the event

•     with new product 
and launch announcements 
in the New Products report

•  Raise your company’s profi le 
ahead of the Singapore and 
Cannes 2012 exhibitions

•  Present your brands to a 
wide audience at TfwA Asia 
Pacifi c & GATE ONE2ONE 
and TfwA world Exhibition

•  And, after the event, the 
Post-Show Daily is sent 
directly to buyers / agents 
one month after TfwA world 
Exhibition

•  Communicate to customers 
in this highlights issue.

Placing an advertisement
in the offi cial TFWA Daily
in 2012 will help you:

• win new customers

•  Set yourself apart from your 
competitors

• Launch new products

•  Attract more Buyers to your 
Exhibition Stand

•  Reinforce your public 
awareness and 
brand image.

Why advertise 
anywhere else?

Breakdown of distribution of 

The TFWA Dailies by Readers’ 

business type:

«DELIVER A MORE 
COMPREHENSIVE 
MESSAGE 
TO CUSTOMERS»

Buyers & Agents 86%

Suppliers & Members 9%

Key Press 3%

Others 2%
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DA ILYTFWAPOST-SHOW ISSUE
TFWA WORLD 
EXHIBITION 2011

Preview and regional news

Leisure 
activities
Full reports, including new events!
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TfWa aSia pacific
& GaTe one2one

SINGAPORE, 13 -17 MAY 2012
Five show dailies produced in Singapore, plus 
show Preview issue, focus on:                   

Thursday & Friday April 19/20 
Show Preview Issue
New Products and Launches
Includes New Product supplement.   
Direct mailing to buyers, retailers and 
exhibitors, end April

Saturday & Sunday May 12/13 
Arrivals Issue  
Confectionery, Electronics, Gifts.     
Distributed at main delegate hotels and 
SUNTEC Exhibition Centre

Monday May 14   
Fragrances, Skincare, Cosmetics

Tuesday May 15 
Liquor and Tobacco

Wednesday May 16 
Jewellery and watches

Thursday May 17  
fashion Goods – Clothes, Leather, Eyewear

ADVERtIsING 
rATES ����
To book your positions for the 2012 TFWA Asia Pacifi c & Gate ONE2ONE and TFWA World 
Exhibition Dailies contact Ian Hill or Jenny Rayner on +44 1293 783851/fax +44 1293 782959
e-mail: ian@pps-publications.com; jenny@pps-publications.com

TfWa 
WorlD eXhiBiTion

CANNES, 21– 26 OCTOBER 2012                       
Six show dailies produced in Cannes, plus show 
Preview issue, focus on:          

Thursday & Friday September 27/28 
Show Preview Issue
New Products and Launches
Includes New Product supplement.   
Direct mailing to buyers, retailers and 
exhibitors, early September

Saturday & Sunday October 20/21 
Arrivals Issue 
fashion Goods – Clothes, Leather, Eyewear. 
Contains essential show information with full 
exhibitor list, events schedule and fl oor plan

Monday October 22    
Fragrances, Skincare, Cosmetics

Tuesday October 23  
Liquor and Tobacco

Wednesday October 24 
Jewellery and watches

Thursday October 25       
Chocolates & Confectionery

Friday October 26 
Electronics & Gifts

Post-Show Daily   
Sent to buyers, exhibitors, members and 
all visitors one month after the show. 
Contains the best of the week in one 
magazine.  Includes a MEDfA preview with 
distribution at the MEDfA conference.

20 – TFWA DAILY TFWA DAILY – 21

exhibition news TFWA WORLD EXHIBITION WEDNESDAY 21 SEPTEMBER 2011 

POsITIvE 
PROsPEcTs

Dufri International is anticipating its busiest 

TFWA World Exhibition to date and the 

company has a number of new products to 

present to visitors to its stand.

“We’re completely booked for the next 

couple of days and we’ve also had a lot 

of people dropping by the stand to have a 

look at what we have to offer,” said Andrea 

Taekema, CEO, Dufri International.

Among the new products being displayed 

is a waterproof and shockproof camera 

from Olympus, as well as products from the 

distributor’s latest brands, Leica and  

Ice Diamond.

Taekema added: “There has already been a 

lot of interest, especially in the waterproof 

camera. It’s a new product that we are 

presenting for the first time and it’s a new 

type of product that most people say they 

haven’t seen before. We’re confident that 

we’ll be able to come away at the end of the 

week with some good prospects.”

Blue Village A11

Great 
start 
for 
Guess
Guess Jewellery – which is being distributed 

in the travel retail channel by LATR – is 

being shown in Cannes for the first time 

after a solid start in the channel.

“We only started distributing Guess 

Jewellery about three months ago but it has 

already been very successful,” said David 

Dayan, international director jewellery, 

Travel Retail Division. “When we first 

presented the products earlier in the year, 

we only had the catalogue to show people 

but we opened at 42 airports!” The products 

have proved to be especially popular in 

South America and Guess Jewellery is 

already available in the travel retail channel 

in the likes of Uruguay, Paraguay and Chile.

“The pricepoint of the product is very good 

and it’s very affordable, which is why it is 

already doing so well,” he added.

This year is Dayan’s 25th consecutive year in 

Cannes and he explained that the benefits 

increase every year. He said: “Cannes is 

great for us and every year it gets bigger and 

better. For many companies, travel retail is 

a new channel and it provides a new way to 

develop the business and develop brands.”

Blue Village A3

Global 
appeal
This year’s TFWA World Exhibition is proving 

to be one of the busiest to date for Braun, 

which is presenting the latest additions to its 

range of shavers, as well as a new collection 

of Braun branded clocks and watches.

The company came into the show with more 

pre-arranged meetings than ever before 

and Klaus Mellin, sales agent, Travel Retail 

& Special Markets, explained that he has 

already had meetings with operators from 

all over the world.

“We’ve already met with people from 

Bolivia, Korea, Scandinavia, Morocco, 

Beirut, Pakistan and a number of other 

countries, representing airlines, airports 

and ferries,” he said.

“We’ve decided to introduce the clocks and 

watches again after leaving this market about 

three or four years ago. The initial response 

has been excellent and Lufthansa confirmed 

on Friday that it will be listing the black 

timepiece as of March next year.”

As part of the company’s latest promotional 

campaign, Jose Mourinho and Lucy Liu have 

also recently been unveiled as new brand 

ambassadors. Furthermore, the all black 

branding concept has been further embraced 

in the packaging and design, while a 

partnership with The Sharper Image has also 

been embarked upon within travel retail.

Mediterranean  
Village P15

LIFEsTyLE 
INNOvATION
Although it is traditionally known as being 

a luggage company, Tumi is continuing to 

build on its successful transformation into a 

broader lifestyle company.

In addition to the briefcases, business bags 

and handbags that Tumi is famous for, 

a range of colourful and innovative lines 

have been introduced, ranging from casual 

handbags to gloves and scarves.

“We’ve moved away from being a company 

that offers black and grey luggage to 

being a company that follows seasons and 

fashion,” explained Fabrice Gautron, vice 

president EMEA. “Every season about 25-

30% of the new collections are made up 

of new products.”

Still keeping true to its philosophy, 

functionality is at the heart of all new 

Tumi products and collections. The 

Dror collection, for instance, includes 

reversible bags, which are suitable for 

various uses and occasions.

“We really see huge potential in travel 

retail,” Gautron said. “So far this week, 

we’ve had many new enquiries from 

people who are interested in carrying the 

Tumi brand. Before, Tumi was just for 

businessmen but now we have created a 

fashion and lifestyle brand, so we have had 

a lot of interest from people who wouldn’t 

normally have stopped by.”

Riviera Village RG14
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STANDARD POSITIONS

Full			   £2650	 £2250	 £1895
Page

			   €2995	 €2670	 €2250

			   $4293	 $3650	 $3070	  

Half			   £1630	 £1310	 £1185
Page

 			   €1935	 €1550	 €1400

			   $2640	 $2122	 $1920

Quarter			   £800	 £580	 £460
page

 			   €940	 €680	 €540

			   $1295	 $940	 $745 

Eighth			   £630	 £500	 £420
Page

 			   €745	 €590	 €495

			   $1020	 $810	 $680 

Classified Box   	  	 £480	 £370	 £250

			   €560	 €430	 €290

			   $780	 $599	 $405

Inside 			   £3650	 £3100 	 £2850	
Front

			   €4330	 €3680	 €3380	
Cover

			   $5915	 $5022	 $4618

Inside			   £3500	 £3000	 £2750
Back

 			   €3995	 €3550	 €3250
Cover

			   $5670	 $4860	 $4455

Outside			   £3950	 £3450	 £2995
Back

 			   €4680	 €3995	 €3550
Cover

 			   $6400	 $5590	 $4850

Double			   £4500	 £4150	 £3650
Page 

			   €5340	 €4910	 €4250
Spread

 			   $7290	 $6725	 $5913

No. of inserts		 1-3	 4-6	 7-9No. of inserts		 1-3	 4-6 	 7-9

Sponsorship of a Daily includes: 
Your logo and  message placed prominently on the front 
cover along with a double page spread advertorial and a 
full page advertisement that can appear on another day. 
Cost: £5,600/€6,640/$9,100

SPECIAL POSITIONS

ADVERTISING 
RATES ����
Advertising rates for Tfwa Asia Pacific & Gate One2one & Tfwa World Exhibition Dailies 2012
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DAILY CONTACTS

EDITORIAL CONTACT

Ross Falconer
Editor

ross@pps-publications.com

ADVERTISING
for All Countries

Ian Hill
Publisher 

ian@pps-publications.com

Jenny Rayner
Sales Director

jenny@pps-publications.

com

Tel:  +44 1293 783851

fax: +44 1293 782959

TECHNICAL
SPECIFICATIONS

(width x height)

Full page

275mm x 398mm

Half page / Horizontal

275mm x 195mm

Half page / Vertical

133.5mm x 398mm

Quarter page / Vertical

133.5mm x 195mm

Quarter page / Horizontal

275mm x 93.5mm

Eighth page

133,5mm x 93.5mm

Classifi ed Ad.

62.75mm x 93.5mm

Please note there are
no bleed sizes for the new
format Daily advertisements.

COPY REQUIREMENT
All artwork must be sent in 
the following formats either by 
email or on CD/DVD ROM

PDF: all fonts

embedded and at a

minimum resolution of

300dpi with registration.

Adobe InDesign CS4: all

fonts and images included

on CD-ROM or in email

Adobe Illustrator CS4:

all fonts converted

outline and images

embedded

JPG or TIFF: minimum

of 300dpi and in CMYK

CD/DVD-ROMS to be sent to:
Ian Hill, PPS Publications 
Ltd., 3a Gatwick Metro Centre, 
Balcombe Road, Horley, 
Surrey, RH6 9GA, UK

MATERIALS
DEADLINE

SINGAPORE

Show Preview Issue

2nd April

Other Dailies

23rd April

CANNES

Show Preview Issue

7th September

Other Dailies

26th September

Post-show Daily

13th November

WANt tO sPONsOR 
A tFwA DAILY?
YOU WILL GET:

1.   Your company name and logo displayed in 

a prominent position on the cover

2.  A Double Page advertorial spread

3.  A full page advertisement to increase your 

brand recognition and image

£ 5,600 / € 6,640 / $ 9,100

Call Ian Hill or Jenny Rayner

for more details

Highest Rated White Spirit In the World.*
*Beverage Tasting Institute 97 Rating, 2006, 2007, 2009 and 2010.DRINK WITH CARE. STOLICHNAYA® elit luxury vodka 40% Alc/Vol. Distilled from grain. ©2011

Some Bel ieve Al l  Vodkas  
Are Created Equal .
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