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Tobacco in travel retail — what does it represent?
How does the future look like?

Managing our business responsibly

>p



— Global Travel Retall —
= A channel of growing importance B oBacco

In 2009 travel retail reached a value of $34.5bn
Tobacco worth almost $3bn

In 2008 over 460mn air passengers — in 2020 nearly 1 billion
passengers expected
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Source ACI &Generation AB 2008 and
2009 preliminary report



The impact on the other categories BRITISH AMERICAN

TOBACCO

Tobacco duty free in Asia Pacific is worth $753.5 mio. in 2008

It is estimated that duty free tobacco consumers purchase 2.4
times its value in other categories

Purchase of tobacco is planned before entering the store and
In many case is the main reason to enter the store

25% of tobacco purchasers buy the 4 key duty free categories

22% of consumers purchasing tobacco for themselves will
also purchase Liquor

14% of tobacco purchaser buying for gift will also buy
souvenirs
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Source: CIR - Listening To The Global Consumer 2008
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FCTC Protocol on illicit trade
Travel retail industry mobilization
EU and others strongly opposed to a ban
Next negotiation for a final text in March 2011 or February 2012

Display ban
UK Tobacco display area — a solution for the travel retail

Labelling
Travel retail vs. domestic market — outbound sales are for export

Allowance restrictions
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Increasing EXcise tax llicit
regulation Increases trade
Point of sale Packaging Limits on tobacco
display restrictions restrictions Industry interaction
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action on smoking and health
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One voice through regional associations to address:

FCTC protocol on illicit trade
Informal meetings will take place between now and March 2011
It is crucial that we keep the momentum of our engagement

Local Duty free bans
Malaysia
Other individual countries initiative, e.g. Tonga

Display bans
Can we use the TDA model as an example?
New Zealand, Malaysia, Finland

Labelling
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Responsible marketing in travel retall BRITISH AMERICAN

TOBACCO

Duty Free is becoming higher on the anti tobacco agenda

Travel retail industry needs to demonstrate that it is
marketing tobacco products responsibly

It is everyone’s responsibility
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Health Warnings m
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Smoking Kills

BRITISH AMERICAN
TOBACCO

Proportionality
Line of sight

Know your customers
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Conclusion

It is not a tobacco issue, it is a travel retail industry issue
Working together has proven to work
More regulation is to come

Travel retail industry needs to be mobilized
FCTC Protocol on illicit trade
Display ban — Finland, New Zealand (now!)
Labelling
Local duty free bans

Regional travel retail associations to drive the engagement
Travel retail members to proactively engage locally

Responsibility is for everyone
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