HIDESIGN

real leather crafted the forgotten way




AN
INDIAN JOURNEY

Why is INDIA so difficult?
Comes way down in the ease of doing business

BUT CAN YOU IGNORE IT?




NATURAL TENDENCY
to view INDIA only as a
new market
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relationship with INDIA




HOUSEHOLD INCOMES
growing fastest at top end
of the consumer market

US$ per annum per household 2005 2010
$7000 and up 14 million 40 million



The
Luxury customer

INDIA

Maharajas

the original luxury icons
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How does it reflect in the

PRODUCT

Weaving, embroidery, visible details are

expected in luxury
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