In the period January-June 2003, sales from our duty free/travel
retail operation were below or above the same period in 2002 by:

Retailers/Buyers
39 3% S

O Down 1-15%
O Down 15-30%
B Down 31-50%
@ Down 50+%
O Up 1-15%

W Up 15-30%

E Up 31-50%

O Up 50+%

B On par

1% 4%

Source: TFWA



In the period January-June 2003, sales from our duty free/travel
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In the period January-June 2003, sales from our duty free/travel
retail operation were below or above the same period in 2002 by:

Agents/Distributors

O Down 1-15%
O Down 15-30%
B Down 31-50%
@ Down 50+%
O Up 1-15%

W Up 15-30%

E Up 31-50%

O Up 50+%

B On par

1% 6%
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| expect to end our current fiscal year with...

Suppliers
1%

‘ 30% Retailers
4%

29%

17%

Distributors
5%

‘ 3504 Airports

42%
21%

29%

Sales Below Last Year Sales in Line With Last Year
Sales Above Last Year m Undecided Source: TFWA



If something as sudden and as devastating as SARS were to hit the
industry again, causing a significant loss to our sales, our

company...

Suppliers
2% Retailers
0 31%
64%° " 0%
470, 42%
Distributors y
6% Airports

2% 29%

0)
‘ 0% ‘ ‘ e 57% \

has now developed an action plan to mitigate such downturns
would have no choice but to absorb the losses
would likely divest its travel retail operations or get out of the business

Source: TFWA

isundecided how we would respond



In the next five years, what do we believe will make an impact on the
duty-free and travel retail industry?

Consolidation of retail '26'5 ' 56
Terrorist threats i18
751
Alcohol control i 41.8
lobbies l i49_2
Anti-tobacco lobbies l24'1
) 66.7
EU Enlargement l27'1
fj 66.5
P
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O Decisive or Signficant O Not Significant or Non-existent O Undecided Source: TFWA



In the next five years, what do we believe will make an impact on the
duty-free and travel retail industry?

Chinese travellers l 28.8
f63.9
Airport privatisation 512
P a1
. . I 37.3
Airport security l '53.3
Airport expansion 119.2
J72.6
- f 40
Airline closures l—l 51
Consolidation of [ ] 31
brands j 60
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O Decisive or Signficant O Not Significant or Non-existent O Undecided
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| expect the most significant growth in my duty-free and
travel retail business in the next five years to come
from the following traveller groups...

60
5011
O Chinese
a0 [1Japanese
E E. European
[ S. American
301 0 N. American
- B S. Korean
HE Indian
201
B \W. European
B Arab
1041 E African
0 ! ! ! Source: TFWA
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| am optimistic/pessimistic that the duty-free and travel
retail industry will eventually correct the problem of
suppliers who allow their brands into the parallel or

grey market.
Optimistic
29%

Source: TFWA

Undecided
7%

Pessimistic
64%




| am optimistic/pessimistic that the duty-free and travel
retail industry will eventually correct the problem of
retailers who distribute brands to the parallel or grey

market.

Undecided
8%

Optimistic
26%

Pessimistic
66%

Source: TFWA



| am optimistic/pessimistic that the duty-free and travel
retail industry will eventually correct the problem of
retailers who overpay for concessions.

Undecided
6%

Pessimistic Optimistic

53% 41%

Source: TFWA



| am optimistic/pessimistic that the duty-free and travel
retail industry will eventually correct the problem of the
general lack of “theatre” and excitement in retail.

Undecided
9%

Pessimistic -
2004 Optimistic

62%

Source: TFWA



| am optimistic/pessimistic that the duty-free and travel
retail industry will eventually correct the problem of
communicating “duty free” vs. “travel retail” to intra-EU

travellers.

Undecided
8%

Pessimistic
27%

Optimistic
65%

Source: TFWA



