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RETAIL CAN YOU GUESS WHAT YEAR THIS WAS?
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GENCISALIFESTYLE
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GEN C IS CONNECTED

The 'C’ representsa connected
society based oninterests ‘.
and behavior.

-

Looking for recognition.ina time
of great indivualism, they feel like
digital nomads:in search of a tribe
to fitin.
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SO WHO ARE GEN C? MEET GIGIHADID

Follrwers
23.3 million

(on Instagram)

Brand, endorsements

Tommy Hilfiger, Guess
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YouTube March 2015 unique visitors, by age 50,000,000 Male-dominated YouTube categories
% male viewershi
Collectible Card Games

40,000,000 Nintendo
Sony PlayStation
Driving & Racing Games
Bodybuilding
Roleplaying Games
20,000,000 Graphics & Animation Software
' Fighting Games
Virtual Worlds

re Multiplayer Games
Shooter Games
Basketball

Xbox

30,000,000

10,000,000

Strategy Games
Soccer

Femnale-dominated YouTube categories
7% fermnale viewership
Makeup & Cosmetics

Skin & Nail Care

Weight Loss | N ¢4

.81




GEN C INFLUENCES

Gen C consumers feel that their
favorite Social Media Friends
understand them better than
their best friends.

They view their favorite influencer’s
as trend setters and pioneers,
worthy of following.

Gen C values great conversations
that align with their own interests.
For Gen C, decision-making is

a team sport.
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UQONIC ALIFESTYLE BRAND 12
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EXPERIENCE IS A DESTINATION
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