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bth in World Rankings of Passenger Traffic in 2016
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Largest Growth in Int’l Visitor Arrivals to Japan
among b Asian Destinations
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T2 Conversion in 2020 : Domestic to International

WIP Concept Visualization
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T2 Conversion in 2020 : Domestic to International
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Haneda as Japan's Hub Airport
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Aiming at the World’s Topnotch Airport

Most Reliable
Excellent Connectivity
Value Creation via Innovation
Super Clean and Congenial Ambience

Outstanding Service with “Omotenashi”
.e., Heartfelt Hospitality
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What We Do to Add Value to Alrport Experlence (1)

Robot - Lifestyle
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What We Do to Add Value to Alrport Experlence (2)

Absolute Safety Outstanding Service
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Accolades Recelved

The World's Top 100 Airports
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Changing Landscape In
DF & TR Business

Intsrnational
nnnnn



Growth in JATCO’s DF&TR Business, 1964-2020
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Upsurge in % Share of Inbound Traffic at Haneda
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Growth in Int'l Customers and Per Capita Spending
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DF & TR Sales by Product Category:
Airport vs Downtown
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DF&TR Sales by Customer Nationality:
Airport vs Downtown
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Comparison of DF & TR Sales by Product Category

Airport
Duty-Free
Sales
(Haneda)

Chinese Japanese

1

Downtown
Duty-Free
Sales
(Ginza)

100%

50%

0%

100%

50%

0%

Between 2 Major Customer Nationalities

Perfume / Food Apparel / Leather | Jewelry/ Clock Liquor / Tobacco Other
Cosmet’ics q ﬁ Writing Instrument H &
36% 3094
0
I % 18% 13% 15% 17% 1% 11% s 6% e
) o 5%
l 7 B 7 m 7 ‘N -
0
0
0 0 7
21% 18%2
0 0 0 0
7 o 0% - 1’ % s
2016 1-12

HANEDA i DUty-Free Business




Strateqy For Duty Free
& Travel Retail Business
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Two Pillars of Our DF&TR Business

Downtown Airport
Duty-Free Duty-Free

Business Business

Japanese Originality International Diversity

Business Reinforced



More Customization and Original Made-in-Japan
Products in Downtown DF
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Traditional Wood-Block Prints in Collaboration
with Popular Cartoonist
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Wide Range of Global Brands Available in Haneda Airport
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4 Mission
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Win-Win Proposition

Duty-Free Business

Brands Customers Operators

Sustainable Business thru Mutual Prosperity
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Thank You
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