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FORMS OF POLITICAL PARTICIPATION :zg.;,c

- Activity that has the intent or effect of influencing government action
- Most common form: voting
- Other methods of participation

* Election campaigning

« Contacting public officials

« Joining and/or supporting interest groups
« Unconventional political acts

 Engagement through association }p”y-“
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APTRA Research

Impact of Promotions

Research reports include:
«  Key traveller nationalities 0‘7

% of Buyers who were influenced by promotions

«  Product categories S .\ i St e 4

*  Marketing mix (e.g. promotions) o [ o et gl “*q :

« Travel-related (e.g. LCC consumer) sons | oo Rl - .
Guangthou ' 76% 1% 69% 85% 83% 76% S9% 7% -

SO P ‘ 7a% 79% 73% 70% 71% 8a% 7% 81% 78%

Chin =}

_— l@ 9% sn a7 5% 6% as% 6a% ar%

In the ly of ¢ s, travellers bought mor .olt». same product because of the promotion

> The exceptions are A o l. lery and E , where the most frequent effect wa
buying wmcthln( they would not have purchased otherwise
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Research reports include: mo - B Planned vs Impulse Purchases
«  Key traveller nationalities LSRR
*  Product categories S B ru
*  Marketing mix (e.g. promotions) S i - %
« Travel-related (e.g. LCC consumer) ‘ ': i -
- & C very . aa%
orfume ”' 1% 20%
............ - a46%
i x so% sox
Most planned categories In green LA'"W""“"W" v % ars

Most impulse categories in -
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Wines & Spirits

Tobacco

HOME ABOUT APTRA

R AEiATION PREPARING TOMORROW, TOGETHER

MEMBERSHIP

aptra.asia v]

BERS RESEARCH

PARTNERS NEWS & EVENTS

Responsible Retail Training naw

—

E

[Saisa)
a

4©

an4

APTRA's Responsible Retail Training
Programme (RRTP) is based on the
ethics and principles outlined in the
DFWC Global Code of Conduct.

An online training service developed
specifically for the duty free industry by
experts in online training and awareness
building programmes, the RRTP was
launched for APTRA member retailers

and alcohol suppliers to ensure their staff across the region are informed and educated about re-

sponsible retail practices and are trained and certified as responsible retailers.

To understand more about the programme and how it works, please watch this brief video...

APTRA ResponsibleRetaillrainingzprogram-demo.
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S English

APTRA Database ER LOGIN

News Archives

April 2017
February 2017
November 2016
October 2016
September 2016
August 2016
July 2016

APTRA Road Show

Download
Membership

Form
Click Here



APTRA members
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Sharolyn Paul

Administration Manager

Email: admin@aptra.asia

Tel: +65 6341 5224



