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GLOBAL AND REGIONAL
ASSOCIATIONS & CONTACTS

DUTY FREE WORLD COUNCIL

duty free and travel retail worldw:

Frank O'Connell

President
E:info@dfworldcouncil.com
T: +33 14074 0721

F:+33 140740985

|a ASIA
PACIFIC

a TRAVEL
RETAIL

ASSOCIATION

Jaya Singh
President

E: admin@aptra.asia
T:+658338 0252

o asutil

. Asociacién Sudamericana
de Tiendas Libres

Enrique Urioste
President

E: asutil@asutil.org
T:+598 2623 1842
F:+598 2628 2643

ewrc

Sarah Branquinho
President

E: secretariat@etrc.org
T:+3314563 2788
F:+33153534883

FDFAWAFHT

FRONTIER DUTY FREE ASSOCIATION
ASSOCIATION FRONTIERE HORS TAXES

Abe Tagtaq
President

E: lkarson@fdfa.ca
T:+1613 233 1946
F:+16132383878

Xg
XUIX
IAADFS

Alberto Motta Jr
President
E:iaadfs@iaadfs.org
T:+1202367 1184
F:+1 2024295154

MBI

51l glguil il bl il dncaa
MIDDLE EAST & AFRICA
DUTY FREE ASSOCIATION

Sean Staunton
President
E:info@meadfa.com
T:+971 42996663
F:+9714 2996630

BY THE TRADE

TFWA

FOR THE TRADE

Erik Juul-Mortensen
President

E: contact@tfwa.com
T:+3314074 0986
F:+33 14074 0985
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drt.

ARC.Update

Publisher: Ink Global
http://www.airlineretail.com

Editor: Annebeth Wijtenburg
annebeth.wijtenburg@ink-global.com
Tel: +44 (0)20 77496277

ARC.update is the bi-monthly newsletter providing Airline
Retail Conference [ARC) alumni and wider industry
experts with the latest event news and analysis pieces
on the airline retail industry. ARC.update is distributed

to over 3,000 industry experts within the airline retail
industry.

AMERI

DUTY FREE & TRAVEL RETAILING

Americas Duty Free & Travel Retailing
Asia Duty Free & Travel Retailing
Gulf-Africa Duty Free & Travel Retailing

Publisher: Global Marketing Company Ltd
http://www.dutyfreemagazine.ca

Editor: Hibah Noor
hibah@dutyfreemagazine.ca

Tel: +1 905 821 3344 ext. 29

Global Marketing Company Ltd produces three high-
quality informative magazines supplemented by 24
bi-weekly e-newsletters per year for each region. Every
magazine and e-newsletter contains in-depth region-
specific features on industry, operator and product
news. Global Marketing has been producing quality
travel-related magazines for more than 20 years.

Pax International (pax-intl.com), a passenger service
magazine, is a sister publication.

DFNI
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Duty-Free News International

Publisher: Metropolis Business Media
http://www.dfnionline.com

Editor: Gary Scattergood
gary.scattergood@dfnionline.com
Tel: +44 (0)20 8253 8609

Leading monthly subscription news magazine covering retail
and product news as well as features on product sectors,
market and operator reports. Also covers all major industry
conferences and exhibitions and is supplemented by e-mail
news services — DFNI Extra, DFNI Asia and DFNI China—and
website DFNIonline.com, focusing on retail, financial, traffic
and corporate news stories from the international travel-
retail and duty-free industry.

DFNI Events

Publisher: Metropolis Business Media
http://www.dfnionline.com/events

DFNI runs three annual award schemes, the DFNI Global
Awards for Travel Retail Excellence, the DFNI Awards for
Travel Retail Excellence in the Americas and the DFNI Awards
for Travel Retail Excellence in Asia/Pacific. Additionally DFNI
runs conferences, such as the DFNI Russia and Central Asia
conference, and the annual DFNI Charity Ball.

Travel Retailer International

Publisher: Metropolis Business Media
http://www.dfnionline.com

Travel Retailer International is published three times per
year and tracks the travelling consumer. Editorial includes
top-level interviews, market reports, consumer research,
economic analysis and product sector reports.
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FRONTIER

Frontier

Publisher: Metropolis Business Media
http://www.frontiermagazine.co.uk
Editor: Kristiane Henney
kristiane.henney@metropolis.co.uk
Tel: +44 (0)20 8253 8393

Amonthly magazine aimed at the industry’s decision-
makers, Frontier celebrates its 30th anniversary in 2014.

It provides insightful analysis into retail and product
developments, focusing on specific regions and categories
with in-depth features, interviews and special reports. Each
issue also includes the Buyers’ Forum, a unique opportunity
for suppliers to submit their latest products to the scrutiny of
top buyers and receive genuine feedback on their products’
qualities and sales potential. Frontier also organises the
Frontier Awards, which take place in Cannes every year
during the TFWA World Exhibition.

BRANDS

Frontier Brands

Publisher: Metropolis Business Media
http://www.frontiermagazine.co.uk

Published three times a year to coincide with the TFWA
World Exhibition & Conference, TFWA Asia Pacific
Exhibition & Conference and IAADFS exhibition, Frontier
Brands is focused on new product development,
marketing and design. It is the only trade media that
focuses exclusively on the products and is specifically
targeted at buyers.

brands! orbuyers...

BrandsforBuyers.com

Publisher: Metropolis Business Media
http://www.brandsforbuyers.com

A'major online resource for buyers and brands in the
travel retail industry. This content-rich, responsive
website allows brands to showcase their latest
innovations and enables buyers to find out more about
the products and their suppliers. It functions as an ever-
evolving product showcase and an industry-specific
networking platform —a powerful combination without
precedentin travel retail media.
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THE DECISION MAKERS
IN TRAVEL RETAIL

The Decision Makers in Travel Retail

Publisher: Alma Media International
http://www.theDecisionMakers.co.uk
Editor: Tony Richardson
tony@almamedia.co.uk

Tel: +44 (0)20 8944 1155

The Decision Makers — the ‘who’s who’ of travel retail’s top
people, companies and brands — contains contact details,
photographs, personal profiles and company information
for allmajor brand owners, distributors, retailers, operators
and concessionaires. Itis sent free to travel retail buyers
and operators worldwide and to suppliers, agents and other
senior executives via subscription. Five annual editions — DM
Annual, DM Asia Pacific, DM Latin America & Caribbean, DM
Cannes Showcase and DM Middle East & Africa plus the DM
website and e-mail newsletters.
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Duty Free Hunter

Publisher: Alma Media International
http://www.dutyfreehunter.com

Duty Free Hunter is the first consumer-facing website to
give travellers a simple and intuitive guide to where they
can shop as they travel. Developed by Decision Makers in
conjunction with 0AG and Flightglobal, this website takes
the basic elements of a traveller’s journey and provides a
definitive interactive list of the retail opportunities on offer.

The Latin America Report
Trevd retal, sirports, sirkno
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The Latin America Report

Publisher: The Latin America Report
http://www.thelatinamericareport.com
Editor: Wendy Gallagher
editor@thelatinamericareport.com

Tel: +1 905432 8127

Launched in 2006, the Latin America Reportis an online
magazine dedicated to the airport, airline and travel retail
industry in the Latin America and Caribbean region. It is
produced six times a year in English and Spanish. It is the
only industry publication dedicated solely to the region.
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The Moodie Report

Publisher: Moodie International
http://www.TheMoodieReport.com
Founder & Chairman: Martin Moodie
Martin@TheMoodieReport.com

Tel: +44 (0)20 8231 7200

The Moodie Reportis a business intelligence service
specialising in travel-related commercial revenues.
TheMoodieReport.com website was launched in 2003 and
quickly became established as an indispensable source of
reliable and real-time intelligence on global travel retail. It
now regularly attracts over 285,000 page views a month.

The Moodie Report’s e-Newsletter and pioneering e-Zine
are sent to 7,500+ readers each week, and the company’s
publications also include the market-leading Print Edition,
which appears six times a year (in both hard copy and
digital format).

The Moodie Report invests in innovative digital media,
including film clips andonline video. These services are
backed by others including Moodie Research (research &
analysis) and Moodie Corporate (corporate publications).
Moodie International also owns the leading airport
commercial revenues conference, The Trinity Forum,
which is managed in association with ACI.

I TRAYEL MaRKETE I
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Travel Markets Insider

Publisher: Pasternak Communications Inc
http://travelmarketsinsider.net

Editor: Lois Pasternak
editor@travelmarketsinsider.net

Tel. +1 561908 2119

Travel Markets Insider, the only travel retail media based
in the USA, covers the travel retail and duty free markets
throughout the Americas, emailing a subscription-based
newsletter to 3,100+ key industry decision-makers every
week. It publishes four deluxe hard-copy special show
magazines a year, covering the Orlando, Cannes and
ASUTIL events and a Caribbean directory.
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Travel Retail & Duty Free Markets

Publisher: BIA Enterprises (Gulf News)
http://www.travelretaildubai.com
Publishing Editor: Kim Latham
klatham@gulfnews.com

Tel: +971 (0)4 4067475

This trade publication targets key decision-makers in
the Middle East and Africa. The website covers global
news, and the monthly newsletter presents all the latest
product launches. Retail news, expert commentary and
trade event coverage are provided, as well as in-depth
reports on all travel retail/duty free categories. The
magazine enjoys significant visibility and distribution at
global trade events.

I BUSINESS

The magazine for global travel retail and duty free profes:

Travel Retail Business

Publisher: Fourth Element Media Limited
http://www.trbusiness.com

Editorial Director: Doug Newhouse
doug@trbusiness.com

Tel: +44 (01732 850142

Launched at TFWA World Exhibition & Conference in
Cannes in October 1997, The Travel Retail Business is
the only ‘independent monthly magazine and website’
focusing on retail news, analysis and commentary. It

is arecognised and serious publication headed and
wholly owned by Editorial Director Doug Newhouse,
Marketing Director Nigel Hardy and Commercial Director
Janice Hook. It also publishes TRBusiness.com, a daily
updated news website headed by Managing Editor Online
Charlotte Smith.
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CALENDAR OF EVENTS

Selected key industry events
October 2014 to October 2015

October 2014

TFWA World Exhibition & Conference, 26—31 October
(Cannes, France)

November 2014
Vinexpo, 1/2 November (Tokyo, Japan)

Frontier Duty Free Association (FDFA) Annual Convention
& Trade Show, 16—19 November (Toronto, Canada)

Middle East & Africa Duty Free Association (MEADFA)
Conference, 24/25 November (Dubai, UAE)

January 2015

ETRC Business Forum, 22 January (Brussels, Belgium)

Inflight Salesperson of the Year (ISPY) Awards,
26-30 January (Brighton, UK]

March 2015

TFWA China’s Century Conference (in partnership
with APTRA), 10-12 March (Shanghai, China)

Baselworld, 19—26 March (Basel, Switzerland]

IAADFS Duty Free Show of the Americas, 22—-25 March
(Orlando, USA)

April 2015

ACI Europe Trading Conference & Exhibition, 21-23 April
(Milan, Italy)

May 2015

TFWA Asia Pacific Exhibition & Conference, 10-14 May
(Singapore)

Nordic Travel Retail Seminar
(date & venue to be confirmed]

June 2015

ASUTIL Conference (date & venue to be confirmed)

September 2015

The Trinity Forum, 16—18 September (Hong Kong)

October 2015

TFWA World Exhibition & Conference, 19—23 October
(Cannes, France)
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