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PERFORMANCE



US$ 6      BILLION3.5
DUTY FREE & TRAVEL RETAIL SALES 2016

+2.4% vs 2015

Source: Generation Research
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& Cosmetics
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DUTY FREE & TRAVEL RETAIL SALES 2016 
BY CATEGORY (US$bn)

Source: Generation Research



DUTY FREE & TRAVEL RETAIL SALES 2016 
BY CHANNEL (US$bn)

Airports Other Shops Airlines Ferries

2.002.47

23.36
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2016 vs 2015

Source: Generation Research



DUTY FREE & TRAVEL RETAIL SALES 2016 
BY REGION (US$bn)

Asia Pacific Europe Americas Middle East Africa
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5.9%
2016 vs 2015

Source: Generation Research



US$        BILLION
DUTY FREE & TRAVEL RETAIL SALES Q1 2017

+4.2% vs Q1 2016

Source: Generation Research Q1 2017 preliminary

17.7



DUTY FREE & TRAVEL RETAIL SALES Q1 2017 
BY REGION (US$bn)

Source: Generation Research Q1 2017 preliminary
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DUTY FREE & TRAVEL RETAIL SALES Q1 2017 
BY REGION (US$bn)

Asia Pacific Europe Americas Middle East Africa

0.221.52
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7.94

7.8%

2.9%
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-0.5%

-3.9%

Q1 2017 vs Q1 2016

Source: Generation Research Q1 2017 preliminary



DUTY FREE & TRAVEL RETAIL SALES Q1 2017 
BY CHANNEL (US$bn)

Airports Other Shops Airlines Ferries

0.530.68

6.69
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2.2%

7.8%

-0.7%

6.7%

Q1 2017 vs Q1 2016

Source: Generation Research Q1 2017 preliminary



DUTY FREE & TRAVEL RETAIL 
PERFORMANCE



ACCURATE &  
RELIABLE DATA



ACCURATE &  
RELIABLE DATA



GLOBAL GEO-POLITICAL 
IMPACTS



POLITICAL 
UNCERTAINTY



RANDOM  
TERROR ATTACKS



REGIONAL 
DISPUTES



TENSIONS IN 
EAST ASIA



BAN KI-MOON 
Secretary-General of the United Nations  
(2007 – 2016) 



GLOBAL ECONOMIC IMPACTS



2016 
(vs 2015)

2017 
(vs 2016)

2018 
(vs 2017)

Global +3.2% +3.5% +3.6%

PROJECTED GDP  
GROWTH

Source: IMF World Economic Outlook Update Report July 2017 



2016 
(vs 2015)

2017 
(vs 2016)

2018 
(vs 2017)

Global +3.2% +3.5% +3.6%

Emerging 
markets

+4.1% +4.5% +4.8%

PROJECTED GDP  
GROWTH 

Source: IMF World Economic Outlook Update Report July 2017 



EXCHANGE  
RATE  
VOLATILITY



Brazil GDP % change YOY

2015 -3.8%

2016 -3.4%

2017 +0.5%

2018 +1.8%

BRAZILIAN GDP 
RETURNS TO GROWTH 

Source: World Bank



Source: Bloomberg

POUND STERLING VS US DOLLAR SINCE BREXIT VOTE
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• First half of 2017 included end of Ramadan, thus fuelling Middle East performance at the expense of July.
• North America is heavily over-represented if we compare its inbound share with its outbound share from the UK (27%).

International	arrivals	in	the	U.K.	from	Non	European	origins	by	region,	1H2016,	2H2016	and	1H2017:	
YoY	%variation	and	destination	%share	based	on	1H2017

Inbound UK by regions show a general upward trend

TOTAL

Geography follows UNWTO definition

Length of stay at destinations is at least
one night.

Arrival	history	from	Jan	1st	2016	to	Jun	30th	
2017	in	periods	of	6	months.	Var vs	Prev YearAFRICA

MIDDLE	EAST

APAC

CENTRAL	&	SOUTH	
AMERICA

NORTH	AMERICA
1H2016

2H2016

1H2017

2.0%

-7.4%
-11.7%

-2.8%

0.2%

-0.6%

2.7%

-7.1%

-16.7%

5.9%

0.3%

-0.1%

13.1%

18.5%

-1.7%

8.6% 9.5% 10.8%

UK

47%

6%

7%

6%

34%

Source: Forward Keys 

% GROWTH OF INTERNATIONAL ARRIVALS TO THE UK FROM NON-EUROPEAN ORIGINS  
BY REGION (H1 2016, H1 2016, H1 2017)



AIR TRAVEL 
FORECASTS



Global Europe

International only +8.8% +10.4%

All Passengers +6.6% +8.9%

AIR PASSENGER 
PROJECTIONS 

Source: Airports Council International

Total Passengers 2017 
(projected)

YOY % growth

8.1 billion +5.7%

PASSENGER NUMBERS 
(JAN-MAY 2017)



+5.0% CAGR
AIR PASSENGER PROJECTIONS

2020-2025

Source: Airports Council International



+11% (vs 2014)

AIRPORT RETAIL CONCESSION REVENUES 2015

Source: Airports Council International



CONSUMER TRENDS



MILLENNIALS



2017 2050

Europe 25% 35%

Latin America 
& Caribbean 12% 25%

Asia 12% 24%

North America 22% 28%

Oceania 17% 23%

Africa 5% 9%

GLOBAL 13% 22%

POPULATION %  
AGED 60+ YEARS 

Source: UN World Population Forecast 2017





MAKING
TRAVEL MORE 
ACCESSIBLE
Thanks to the revenues generated in retail stores, airports all over the world have been able to reduce 
the landing fees they charge to airlines. That, in turn, helps airlines to keep ticket prices down.  
And that helps you and millions of travellers discover a whole new world.

DUTY FREE & TRAVEL RETAIL: PART OF THE JOURNEY

70 YEARS OF DUTY FREE…

LOGO LOGO
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*
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#DutyFree70



TOKYO NARITA,  
JAPAN



TOKYO HANEDA, 
JAPAN



NAGOYA, 
JAPAN



OSAKA KANSAI,  
JAPAN



LOTTE DUTY FREE, 
KOREA



MOTIBHAI GROUP, 
FIJI



DUBAI DUTY FREE, 
UAE



BUDAPEST, 
HUNGARY



DELHI DUTY FREE, 
INDIA



SHANNON DUTY FREE, 
IRELAND
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Contact us via Twitter: @TFWAnews 



CHALLENGES AHEAD



POST-BREXIT 
DUTY FREE





ONE INDUSTRY





ONE INDUSTRY



ONE INDUSTRY



MARY ROBINSON 
President of Ireland (1990-1997) 
President, Mary Robinson Foundation  
– Climate Justice



UN INTERNATIONAL YEAR  
OF SUSTAINABLE TOURISM
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DAVID ROWAN 
Editor-at-Large, WIRED UK



MANAGEMENT  
CHANGES 
AT TFWA

Left: 
ALAIN MAINGREAUD 
Associate Director 

Right: 
JOHN RIMMER  
Managing Director





“DESTINY IS NOT A THING  
TO BE WAITED FOR.  

IT IS A THING TO BE ACHIEVED.” 

WILLIAM JENNINGS BRYAN
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