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GLOBAL TRENDS

Interest Rate Convergence

Policy Rate Expectations
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Global Growth

2. US interest rates
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Global Growth is Improving
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OIL TRENDS

Rising Oil prices
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MENA TRENDS

MENA GDP Growth 2017-2020
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MENA GDP Growth 2017 vs 2018
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MENA TRENDS

MENA Inflation 2015-2020
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MENA Inflation 2017 vs 2018
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KSA TRENDS

KSA 2018 Outlook
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KSA Non-oil Growth

KSA Business Activity
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KSA TRENDS
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Business Activity As we leave 2017
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UAE TOURISM

Total contribution of travel and tourism to the economy
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Source of consumption?

UNITED ARAB EMIRATES
Total contribution of travel & tourism to GDP:
Business vs leisure, 2016

o
22.6% I Leisure spending
M Business spending
UNITED ARAB EMIRATES

Travel & tourism'’s contribution to GDP:
Business vs leisure, 2016
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Source: World Travel & Tourism Council, Travel & Tourism Economic Impact 2017, United
Arab Emirates
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GDP Per Capita 2017 ($USD)
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GCC Growth 2017 vs 2018 GCC Growth 2017 vs 2018
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Qatar Quarterly Growth
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OMAN TRENDS

Oman GDP growth
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OMAN TOURISM

Oman Inbound Tourism
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Societal
challenges

Weak government

High inflation finances



EGYPT ECONOMY EMIR

) Business Activity Unemployement (%)
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EGYPT TOURISM EMIR

Total contribution of travel and tourism to the economy Source of consumption?
Constant 2016 EGPBN % of whole economy GDP EGYPT
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