THE GAMIFICATION OF
CUSTOMER JOURNEYS

Lewis Allen
Director of Environments
Portland Design
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BURBERRY #TWEETCAM
Participation & co-creation
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PLACING YOUR EASY ORDER IN

—= Introducing %=

LERO-CLICK ORDERING

Place your Easy Order by simply opening the app.

00:10.00.

¥ Saturday Night Basketball m

#zeroclicksgiven

Domino’s Pizza USA
Frictionless ordering




IKEA PLACE APP
Tech expectations: AR/VR

PORTLAND.
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DIGITAL
VA BIE OLES

PORTLAND.



News just In:
Digital
rapbit holes won'’t
KIll shopping,
they will

improve It!
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Gamification
delivers what
consumers
expect and want.




EXPERIENCE
HUNTERS
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78% OF MILLENNIALS WOULD h I

RATHER SPEND ON = .

EXPERIENCES THAN MATERIAL - |
THINGS. ‘4 U

L HAPPIEST 5K ON TH PLANET THE HAPPIEST 5K ON THE PIANET THE MADDICCT £ Akt Tur £ €S
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F MILLENNIALS VAL
OCIAL ASSETS C




40% OF MILLENNIALS WILL PAY MOREFOR
A BRAND THAT REFLECTS THEIR VALUES

e: Boston Consulting Group)

e

X
¥

INDIVIDUALISM



https://www.bcg.com/publications/2014/marketing-center-consumer-customer-insight-how-millennials-changing-marketing-forever.aspx

CUSTOMER MISSIONS:

- HELP ME
- | WANT TO







ACHIEVE....

They need an audience to appreciate their achi

ate points and achieve game-related goals.
evements.

B
E X I Lo R E B discovering new things. Prize random puzzles, side

stories and the environment of the game above winning points or badges.

B
S 0 C I A L I S E B connect with other players. They are less

competitive and more cooperative.

M I ’ a
Co E I E B prefer a social game environment and like to win.

PORTLAND.



o

=i
— ____ o

T .

Lv'- v,

.
™t .

S i
o

o : DAL

.m ...:..J.. .._::
7 4¥ha% e A

o

iy
-

fy 5

A" -
e

EERRR T ET Ty
I,
* - .

» B

YERER ARRRREMSR
o. :

& wu. T A e
T " :

e ‘

‘ .;-.___:_ HII

FRRRRRINRRRERRTS

-.l.’.l-!'rl ‘
'lnc' .—oi-——gh-(o i
ol T T N '
A FIRETRERES HipppRAR ~_= 4

ny\.
.4 -~
- Y

.,
¥

YT Y YY Y YY"y
e AR R i

LinnLnRNnE
‘heWIWN .

)

Frve

\t- r@mesretIr

L

=
-

i~ BL.LRNKE

AR EERARF ey
»













ACTTV
AUDIENCE

PPPPPPPPP




PASSPORT
CHALLENGE
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We built a banner ad that gave
people 30 seconds to locate
their passport
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Do you know where
your passport's stored?

Find it, then take a photo of you
holding it up to the camera.

Take photo!

Time left: 8.69



-

Your time’s up!

But you’'ve still won something
to make finding your passport
a bit easier in future.

Claim your prize

erms & Conditions Privacy Policy Inter IKEA Systems B.V 201¢






CUSTOMER
JOURNEYS ARE

3560°




GAMIFIED JOURNEYS:
S EFOR
DOURING




BURBERRY
&
SNAPCODES

BUR RRY

A FILM BY
STEVE MCQUEEN

BURDERR)Y
ESTABLISHED 1856 PORTLAND.
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Currently 5,438,744 PokeStop & Gym Locations

%)  Social Account Login ’

We're crediting
you with £75*
to reach the
right customers
with Google
advertising.

UNLOCK THIS OFFER

@ Send Feedback!

L Latest Map News
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Google AdWords

o

£ Melville Pa
&8

Upper Changim

T

.

U

University of

Tec
an

U

Sq;\ Training Centre

v
>

Singapore

logy
ign

CHANGI

Changi Airr;?



i Latest Map News
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POKEMON GO
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MSP Airport &
P @mspairport

#TravelTuesday is not only for humans, Pokemon also need to
catch their flights. #PokemonGO

3:00 PM - Jul 12, 2016
) 27 2 See MSP Airport's other Tweets

A Ottawa Airport &
= @FlyYOW

Psyduck is hanging out at the gate because he has a ticket to
fly. If you don't, you can't catch him! #PokemonGO

8:58 PM - Jul 15, 2016
) 11 2 See Ottawa Airport's other Tweets






%
5 7 O of Pokémon Go players made a

purchase in a US store while a

Pokémon Lure

was dropped.




A POKEMON LURE COSTING JUST $1 o

INCREASED A NEW YORK PIZZERIA’S TURNOVER BY

735%

Source: The New York Post

PORTLAND.
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bottom, what word
Can you see?
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;BRAND MISSIONS:

- TRANSACT
- RECRUIT

- RETAIN

PORTLAND.
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$5 BILLION

THE LIVE STREAM INDUSTRY IN
CHINA IS ESTIMATED TO
HAVE REACHED IN 2017

=X, 2017

PORTLAND.



THIS GUY MAKES
$11 MILLION A
YEAR AS A

LIVE STREAMER
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MORE VIDEOS D
' @, PORTLAND.
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MORE VIDEOS

SUBSCRIBE
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musical ly

Approximately
50 million
under the age
of 21.

About half of
teens and
preteens In
America—are
onh musical.ly.

PORTLAND.
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Snapchat + Jeff Koons
Parallel private space
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150 SE—

RABBIT HOLES
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ECOSYSTEM




The future experience
ecosystem will:

sell like a shop

change like a gallery
share [Ike an app
speak like a magazine
build lovalty like a club
entertain like a show
play like a game




THANK YOU

lewis@portland-design.com






