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MICRO-MOMENTS:  Reta i l  moments  that  mat ter  



It’s less important for a shopper to be 
present in-store than for the store to be 
present wherever and whenever a shopper 
needs it. 





How does travel retail create seamless 
shopping experience for travelling shoppers? 
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Online campaign: 
- Products (brands & 

regional uniqueness) 
- Location (airports & 

retailer shop) 

Social media engagement: 
- Live product showcase 
- Live broadcast of local 

cultural events 
- Shuffle (lucky draws) 

KOL cooperation: 
- Product review  
- Brand ambassador (a 

brand, a product, a 
retailer)  

Deep engagement in other online  
communities related to travel & 
shopping 
- Xiaohonbshu app 
- Mafengwo, qyer.com 

Mobile Marketing 
- Geo-targeting 
- Selected brands based 

on the target group 

In-store service 
- Store assistant 
- Payment solution 
- Gamification 
- Logistics 

Billboard ads within airport 
or in cities 
- Best deals 
- Top selection 
- Special offers 



THANK  
YOU.  

Xin DENG 
Global Smiling 
x.deng@globalsmiling.com 
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