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WHAT IS THE BEST WAY TO
DELIVER THE RIGHT DIGITAL
ENGAGEMENT SOLUTION ?
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TFWA 2018 - DIGITAL FOCUS WORKSHOP JCDecaux Airport

y
JCDECAUX HAS EXPERIENCED A MASSIVE GROWTH IN DIGITAL REVENUES
FOR SEVERAL YEARS
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JCDECAUX HAS EXPERIENCED A MASSIVE GROWTH IN DIGITAL REVENUES
FOR SEVERAL YEARS
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JCDECAUX HAS EXPERIENCED A MASSIVE GROWTH IN DIGITAL REVENUES
FOR SEVERAL YEAR
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DOOH expected share out of
global OOH adv ertising
spending by 2019
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Insights into Airport Adv ertising 2018 JCDecaux Airport

>
DATAIS A GAME CHANGERTO LEVERAGE THE NEW ECOSYSTEM
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JCDECAUXHAS AN EXCLUSIVEACCESSTO CiR GLOBAL AIRPORTINTELLIGENCE
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Insights on
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DIGITAL & DATA: THE RIGHT MIX FOR A POWERFUL CONSUMER ENGAGEMENT
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CREATE STRONG DATA DRIVEN ADVERTISING STRATEGY

A UNIQUE PARTNERSHIP PUSHING THE

BOUNDARIES OF THE TRADITIONAL MODEL
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CREATE STRONG DATA DRIVEN ADVERTISING STRATEGY
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THE MAIN CHALLENGES: A QUALITATIVE CONTENT AND PROGRAMMATIC
BUYING

CONTENT HAS TO BE

Contextualized -

— Discover the new —
qual Salute Polo
Limited Edition

] atthc DES Funnel Bar

y

Dynamic

Engaging

JCDecaux

Call to action
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THE MAIN CHALLENGES: A QUALITATIVE CONTENT AND PROGRAMMATIC
BUYING
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