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Challenge: Increasing demands on product information at

regional and national level
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Impact on Duty Free & Travel Retail

* Impossible to meet local
language requirements on label
*  Onerous supply chain

requirements
* Travel Retail Exclusives at risk

Achieve recognition of digital labelling
as an alternative compliance tool

for product information in travel retail




ETRC pilot for a digital platform on product information

Demonstrate to regulators how a multilingual
digital platform could work in practise

* Create a "neutral” digital consumer interface

to access product information via a mobile

Q_ Or use Search

Show details on: deVice

+ Test the operability for products sold in duty

Allergens Supplier Details Use and Advice

free and travel retail across several product

m | e categories and in different languages
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ETRC pilot: Key facts

ewrc * Cross-category approach: Confectionery,
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ETRC Pilot — Direct support from ETRC members including:
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Data input controlled by suppliers
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Synergies ETRC and TRDIG solution

Data Input: Data Output:

One time data entering for multiple demands: » Customizable output for multiple purposes:
Without multiple effort! Validated, structured, tailored to specific needs!

Off Pack Proposal for Consumer
Data output for ETRC Labeling Initiative
landingpage (mobile or hard wired)
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https://thenounproject.com/term/bottle/766654
https://thenounproject.com/term/bottle/1664190
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