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China Cruise Market Overview
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STABLE GDP GROWTH

China GDP (USD Trillion)

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
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S-COMMERCE
SOCIAL COMMERCE




DIGITAL SAVVY
TECHNOLOGY SAVVY




RETAILTAINMENT

Experience Driven
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PERSONALISATION

Luxury and Brand Conscious
Along with a Personal Touch
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More Fashion
& Accessories,

Watches &
Jewelry Focused




Impulse and
Mood Driven







Tapping into the Social

Channels to Build
Communities




Partnership Between
Cruise Liners
and Retailers







Customized Offering




Competitive Advantage
of Physical Stores
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FITTING RETAIL TRENDS

ONTO CRUISE
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Challenges and Solutions
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CHALLENGE:

Frequent Change of Routes
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Agile Operations Supported

by Just-In-Time Supply Chain
and Logistics




CHALLENGE:
Vessels Cruising Across
Geographies Around the World




CHALLENGE:
Vessels Cruising Across
Geographies Around the World

SOLUTION:

Global Operations
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CHALLENGE:
Limited Retail Space




CHALLENGE:
Limited Retail Space

SOLUTION:
Targeted Assortment and
Category Management
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CHALLENGE:

Constantly Evolving Tastes of
Chinese Consumers




CHALLENGE:
Constantly Evolving Tastes of
Chinese Consumers

SOLUTION:
Local Understanding and
Relationships with Brands
and Consumers
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