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The ‘10 in 10’ opportunity



A great opportunity, particularly in Asia-Pacific

(Source: Generation)



Nestlé: understanding consumers for 153 years



Understanding consumer & shopper needs

Research conducted globally in:
19 markets

34’000 consumers



Understanding the travel retail shopper



3 core needs & 10 category growth drivers
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Sharing SOUL!
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KitKat: Breaking with SOUL

Story LocalOccasion Unique

Sales 
+30%  

to 40%



Driving footfall, sales & brand building



Global & local….. in Singapore





SOUL works for any brand….

Story LocalOccasion Unique



Ensuring the category is set in context

Moments of decisions of Duty Free purchases
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$10 bn in 10 years

0

2

4

6

8

10

2006 2014 2018 2028

The global size of prize

(Source: Generation)

+9.7%

+7.1%

Confectionery & Fine Food
(Retail value $bn)

= ACI projected
PAX growth



$10 bn in 10 years

The ‘10 in 10’ opportunity

+Category growth drivers SOUL
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