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Domain Knowledge Scale

+ Longest history: 62 years in business as a + Largest number of ships and cruise line partners:
retail operator for the cruise industry We operate 90+ ships across 12 cruise lines in all
. . price segments, sailing to every continent. Our
+ Focus on cruise: End to end service from cruise line partners are industry leaders including
assortment planning to selling services for the largest cruise company in the world and
Cr;“ﬁe line partners to operationalize onboard leading players in North America, Europe, and Asia
retai
] ] + Highest exposure to customers: We have exposure
+ Travel industry media agency: We operate to 12M+ unique customers annually
an award winning in-house media agency
with 30+ year experience specializing in sales + Breadth and depth of brand relationships: We
and media solutions specifically for cruise and carry 700+ brands across all categories and price
land based hospitality clients points
_A_—

A
STAR BOAR D ©2022 Starboard Cruise Services, Inc. Confidential Property of Starboard Cruise Services, Inc. All rights reserved
CRUISE SERVICES



Our unparalieled access
An LVMH Moét Hennessy portfolio brand:

+  Support from LVMH
Since 2000, we have been part of the LVMH portfolio of 75 houses.
With the backing of the largest luxury group in the world, we have
unparalleled access to leverage global resources and portfolio
brands to access top talent, leading retail insights, and luxury
products of other sister maisons.

Luxury Daily
Bulgari links with Starboard to host

fashion show at sea + SII'OIIgllﬂlll iII lll)(lll'v

Our product offerings feature global luxury brands and we design
the onboard brand experience with the same identity and service
as our brand partners’ land-based boutiques.
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The industry is large and growing

Tailwinds hehind an industry
+ The global cruise industry is large, generates
$150B of economic activity annually

+ The industry has experienced sustained
growth over the past decade (30M
passengers globally in 2019 vs. 18M in 2009)

+ Post COVID, the industry is forecasted for a
strong reemergence with +20% growth by
2024 vs. 2019

Starhoard and our cruise line partners are poised
for growth
+

Our portfolio continues to grow. In addition to
retaining contracts with leading cruise lines,
in 2020, we added multiple new cruise line
partners under our portfolio
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We curate the hest experiences to showcase luxury brands and
products

Experiences & Events Exclusive Products

+  Ourteam curates the +  Retail driven events in high +  Ship inspired custom collections
assortment for each cruise line traffic public spaces or within
and class of ship our stores +  Exclusive lines for resort, cruise,
and travel
+  Products may be evergreen best +  Opportunity for private events or
sellers, itinerary-specific, and/or “pay for” experiences

seasonal trunk shows to layer
newness within the assortment
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The cruise industry Is an exciting opportunity for luxury brands
Unique access to high value customers
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Exposure Attention Celebration
to customers globally for an extended time mindset
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Luxury retail isn’t limited to the traditional store environment
360 degree immersion throughout the vacation

== N

In-cabin Public Spaces Digital
+ Private Appointments inshop + Visual and digital displays + Pre-cruise
or deliver to cabin . . .
+ Windows + Ecommerce integration

+ Inroom programming ¢ Activatl
ctivations
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THANK YOU!


https://www.linkedin.com/company/starboard-cruise-services/
https://www.facebook.com/starboardcruiseservices

