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Sales vs Passengers (1983 — 2021)
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DUBAI DUTY FREE - Product Group Sales 2019 (Jan - Dec)

Sales Contribution by Product Group
Total Company - 2019

Win With DDF
Gold 48,889 Giftware
130,464 2.41% 39,887 Books, Magazines
6.43% 1.97% 17,189
Fashion & Accessories \ ‘ o,és%
134,414
6.62% \

Fragrances & Cosmetics
540,377

Watches, Jewellery, Pens 26.63%

188,403
9.28%
Technology : 5
161,599 W|n§34&2$;%mts
BT Confectionery 14 9'9%
239,832 Tob Good .
11.82% obacco Goods

223,880
11.03%

Values in USD thousands



DUBAI DUTY FREE — Product Group Sales 2021 (Jan - Dec)

Sales Contribution by Product Group
Total Company -

Win With DDF  Gifiware Books, Magazines

49,077 13,809 2 701
Gold 5.03% 1.41 % 0.28%
79,549 \ }
8.15%
Fashion & Accessories P\
78,741
8.07% \ Fragrances & Cosmetics
238,166
24.40%

Watches, Jewellery, Pens_

78,106 Wines & Spirits
0[0)/4 Technology 169,125
7.81% Confectionery Tobacco Goods
95,091 95,496
9.74% 9.78%

Values in USD thousands




Total Passengers

89,024,038 90,049,590 88,030,827

83,669,906

78,014,841
73,280,000
56,921,743
/
26,268 844 28,700,000 ¥
\ |
29.70% 32.60% 64.60%
of 2019 of 2019 of 2019

ESTIMATE
(BASE)

2014 2015 2016 2017 2018 2019 2020 2021 2022



AIRPORT PAX 2022 — Forecast

DWC
495,243
1%

PAX Forecast by Area

Concourse A
10,147,067

18%

56,921,743
[

Concourse D, T1

13,210,966
23%

Concourse C
2019 2022

ESTIMATE 8,126,703 Varin
(BASE) 0 PAX — PAX " Millions
14% Share Share
2022 CA,CB,CC, T3 67% 64% -22.7m
CcD, T1 19% 23% -3.7m
Terminal 2 11% 12% -3.7m

AMIA 1.8% 1% -1.1m



BOUTIQUES - Where they are

CA CB CD Total

CHANEL Jul-14 Jun-19 - 2
GUCCI Jul '13 / Mar 20 Dec-18 - 2
DIOR Dec-21 Sep-21 - 2
_LOUIS VUITTON - Dec-21 - '
HERMES Jul-14 - -

BVLGARI - Feb-18 -

BURBERRY - - Feb-16

TIFFANY - - Mar-16

CARTIER - 14-Feb-22 -

Total 4 6 2




CONCOURSE A FASHION BOUTIQUES

CA FASHION BOUTIQUES:

* 2019 Contribution to Total Concourse A sales - 10.50%
* 2021 Contribution to Total Concourse A sales - 8.43%
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CONCOURSE A FASHION BOUTIQUES




CONCOURSE B FASHION BOUTIQUES

CB FASHION BOUTIQUES:

* 2019 Contribution to Total Concourse B sales -  5.90%

* 2021 Contribution to Total Concourse B SO|eS - ] 069%
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ONCOURSE B FASHION BOUTIQUES
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ONCOURSE B FASHION BOUTIQUES
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CONCOURSE D FASHION BOUTIQUES

CD FASHION BOUTIQUES:

* 2019 Contribution 1o Total Concourse D sales - 0.99%
* 2021 Contribution to Total Concourse D sales -  1.64%




CONCOURSE D FASHION BOUTIQUES




CONCOURSE D FASHION BOUTIQUES




CONTRIBUTION TO TOTAL DDF SALES

2019 2020 2021 2022 BUDGET
FASHION BOUTIQUE 4.28% | 430% | 5.88% 10.02%
PERFUMES AND COSMETICS 26.63% | 23.87% | 24.40% 23.45%
LIQUOR AND TOBACCO 26.03% | 26.99% | 27.11% 26.58%
CONFECTIONERY AND DELICATESSEN | 10.22% | 10.22% | 8.56% 9.60%
GOLD 6.43% | 6.79% | 8.15% 6.86%




TOP TEN (10) SPENDERS BY DESTINATION

2019

COUNTRY % CONT
CHINA 35.78%
UNITED KINGDOM = 5.24%
SAUDIARABIA = 4.81%
INDIA 431k
KUWAIT _  319%
USA. . 30/%
RUSSIA 2.79%
THAILAND 2.33%
SOUTHAFRICA 1.63%
ALY 159%
OTHER COUNTRIES 35.28%

PAX PROFILE

2020

COUNTRY % CONT
CRINA 17.57%
UNITEDKINGDOM 8.09%
RUSSIA 521%
SAUDIARABIA 513%
MALDIVES —  443%
INDIA  427%
usa. ... 423
KUWAIT 3.31%
BGYPT 2.85%
BAHRAIN 2.36%
OTHER COUNTRIES 42.55%

COUNTRY % CONT
RUSSIA 5.61%
UNITED KINGDOM 643%
MALDIVES 6.28%
SAUDIARABIA 6.15%
USA. 550%
INDIA 4.30%
BAHRAIN 351%
EGYPT 3.35%
TURKEY 3.17%
PAKISTAN 2.73%
OTHER COUNTRIES 48.98%

BOARDING CARD ANALYSIS BY REGION

AFRICA AUSTRALASIA EUROPE FAR EAST SUB-CONTINENT . MIDDLE EAST . RUSSIA

................ 2019 830%  436%  126%  1730%  4550%  743%  1267%  318%
................ 200 948%  545%  113%  2041%  2753%  1163%  1644%  7.89%
2021 9.72% 6.64% 0.32% 26.81% 8.91% 14.27% 19.07% 14.23%




