
MAKING ALCOHOL THE ENGINE OF 
GROWTH FOR GLOBAL TRAVEL RETAIL



G R O U N D E D  I N  U N D E R S T A N D I N G  O F  C O N S U M E R  O C C A S I O N S ,  N E E D S  &  M O T I V A T I O N S

FOUR CATEGORY GROWTH PLATFORMS

PERFECT GIFTS
FOR SELF & OTHERS

DRINK CHOICES TO FIT WITH 
ALL LIFESTYLES & OCCASIONS

EXCITING WAYS TO DISCOVER 
& ENJOY GREAT DRINKS 

MAKING OCCASIONS 
A LITTLE MORE MEMORABLE
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NON ALC

CONSCIOUS 

CONSUMPTION



BALANCED CHOICES: NON-ALCOHOLIC
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FASTEST GROWING CATEGORY OFFERING INCREMENTAL SALES

16x
Non alc growth vs. total 

alcohol cat. in the UK

GROWING CATEGORY INCREMENTAL SALES

6/7
non-alc consumers 

drink alcohol too

WELL ESTABLISHED

1/10
beers in several 

markets are now 0% 

Sources: 1‘No-Alc Where Next?’ European Innovation, Feb 2021, Ger 9%, Spa 8%, GB 2%, US & Canada 1%; : 2Nielsen GB off Trade WE 19.06.21; 3 knatar March 2020



HOLIDAY TO REMEMBER
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HPP / GONDOLA ACTIVATION



EXCITING WAYS TO 

DISCOVER & 

ENJOY GREAT 

DRINKS

V I S I O N A R Y  D R I N K I N G
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PRESTIGE & LUXURY

DISCOVER & APPRECIATE



Biggest International 
Spirits Category

Low footfall and penetration
Whisky continues to grow 

(6% 5YR CAGR*)

Source: IWSR, 2020







INTRODUCING 

“WHAT’S YOUR WHISKY”



11X
QUESTIONS



YOUR FLAVOUR PROFILE IS REVEALED



A TRUE OMNICHANNEL 
SOLUTION




