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THE EXPERIENCE ECONOMY
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THE EXPERIENCE ECONOMY



CAKE EXAMPLE

WELCOME TO THE 
EXPERIENCE 
ECONOMY.



BAKING A 
CAKE FROM 

SCRATCH

THE COMMODITY ECONOMY



GETTING A
READY MADE MIX
FROM A SUPERMARKET

THE GOODS ECONOMY



ORDERING A 

CAKE 
TO BE DELIVERED 

CAKE
DELIVERY

THE SERVICE ECONOMY



CAKE EXAMPLE

OUTSOURCING 

BIRTHDAY
ORGANIZATIONS

(OH… AND WITH THIS MODEL … GUESS 

WHAT, THE CAKED IS KICKED IN FOR FREE)
THE EXPERIENCE ECONOMY











TIME WELL SPENT.

TIME WELL SAVED.

THEY SIMPLY DON’T CARE.

PRICE. PRICE. PRICE.



COMPETING FOR THEIR 
TIME

COMPETING FOR THEIR 
ATTENTION

COMPETING FOR THEIR 
MONEY



JOE PINE
AUTHOR, SPEAKER AND ADVISOR TO FORTUNE 500 COMPANIES



JOE PINE
AUTHOR, SPEAKER AND ADVISOR TO FORTUNE 500 COMPANIES
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THE FUTURE OF GROWTH



IMAGINE A WORLD 
WHERE YOU WOULD CHARGE ALL YOUR
CLIENTS AN ADMISSION FEE
FOR THE RIGHT TO INTERACT

WITH YOUR BRAND.
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THE TEN LAWS OF EXPERIENCES



#1



PURPOSE
DRIVES

EFFICIENCY
CONSISTENCY

CLARITY
#1

OPPORTUNITY



THE TEN LAWS OF EXPERIENCES



#1

STEVE JOBS
FOUNDER AND CEO OF APPLE INC

AT  APPLE 
WE BELIEVE THAT

PEOPLE 
WITH PASSION

CAN CHANGE THE 
WORLD FOR BETTER 



THE TEN LAWS OF EXPERIENCES

SOURCE: cultofmac.com / 9to5mac.com

http://cultofmac.com
http://9to5mac.com


THE TEN LAWS OF EXPERIENCESVISITORS

SESSIONS
REVENUE

SOURCE: cultofmac.com / 9to5mac.com

VS THE NEXT TWO MOST 

PROFITABLE BRANDS IN THE US. 

PER WEEK

http://cultofmac.com
http://9to5mac.com


#1 TODAY 
AT APPLE

IS APPLE RETAIL
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#2

MON CLIENT

我的客户



#2
SIX BRANDS THAT HAVE 

ABSOLUTELY NOTHING IN 
COMMON:



#2 SIX BRANDS THAT HAVE 
ALL 

PARTNERED WITH 
PUMA:











#2

SHARES OF PUMA ARE UP 30% OVER THE 
PAST YEAR, COMPARED WITH 7% FOR 
ADIDAS AND 8% FOR NIKE, 
DUE TO STRATEGIC PARTNERSHIPS 
GARNERING BRAND LOVE AND LOYALTY.

SOURCE:forbes.com

FORBES 2021

http://forbes.com
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#05



STARBUCKS JOURNEY





CULTURE EATS 

STRATEGY

#04

FOR BREAKFAST
MARK FIELDS

CEO OF FORD AUTOMOBILES
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THE FOUR
REALMS 
OF EXPERIENCES

ABSORPTION

IMMERSION

PASSIVE
ENVOLVMENT

ACTIVE
INVOLVEMENT

AESTHETIC

ENTERTAINMENT EDUCATIONAL

ESCAPIST

EXPERIENCE
MATRIX





ABSORPTION

IMMERSION

PASSIVE
ENVOLVMENT

ACTIVE
ENVOLVMENT

AESTHETIC

ENTERTAINMENT EDUCATIONAL

ESCAPIST

• Discovery Room

• Brand ambassadors

• Cacao trace Design

• Staff & Personnel 

• Cocktail

• Fabulous booth

• Chocolade deserts

• Sensorial Immersion Room

• Immersive virtual reality

• Scent machine

#05





THE TEN LAWS OF EXPERIENCES



IF YOU CANT MEASURE IT,
DON’T DO IT.

#06





VIEWS SOCIAL 
REACH CARS SOLD

R.O.I.#06

+1,5 
MILJ
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#07

THE GREATEST STORY COMMANDMENT: 

PLEASE, EMOTIONALLY, INTELLECTUALLY, AESTHETICALLY, 

JUST MAKE ME CARE.

MAKE ME CARE. 

ANDREW STANTON
FILM MAKER AT PIXAR





#07

THE 
EXPERIENCEECONOMY



#07

THE 
ATTENTIONECONOMY



#07

ECONOMY

THE 
EMOTION



#07

ECONOMY

THE 
HUMAN



THE
7 LAWS
OF EXPERIENCES

PURPOSE FIRST

BELIEVE IN THE X

GO ALL IN

GO BEYOND

ENGAGE THE SENSES

MAKE COOL MATTER

TELL A STORY



ONE
LAST 

THING
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THE FUTURE OF GROWTH



THANK
YOU


