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Sales vs Passengers (2014 - 2025)

Annual Sales & Passenger Statistics
2019 Sales - AED 7.406 Billion (USD 2.029 B) PAX in Millions
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10.3% average sales growth over 37 years.



DDF | PAX Statistics JAN to NOV 24t

Monthly Passenger Statistics (Deps + Arrivals)

PAX in Millions
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Retail Business = Penetration Rate

2022, 2021 (Jan = Nov 24) 7% To 2019 (baseline)
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. Retail Business — Spend per PAX

2022, 2021 (Jan = Nov 24) 7% To 2019 (baseline)
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Retail Business — region Wise | 2022 Vs 2019
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Retail Business — Region Wise | Oct - Nov24th 2022
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Retail Business — Region Wise on Categories | 2022 Vs 2019

% Product Share to Total For The Region
% Variance (Jan-Nov 24, 2022 vs. 2019)
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Retail Business - Impact of Price Increases | jan - Nov 24th
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