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China luxury market



Luxury Consumers To Watch
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DUTY-FREE MARKETS
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Travel Retail

"39 percent of Gen Z - China's most 
 powerful consumer group - were
eager to take a trip within a few

weeks of China's borders reopening." 
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Idols & fan culture

China’s idol economy was worth about
$724 billion (RMB 4.94 trillion) in 2021,
and will grow to $940 billion (RMB 6.42

trillion) by 2023
 

- EqualOcean

https://equalocean.com/analysis/2022111819207#:~:text=Compared%20to%20the%20traditional%20economic,CNY%206%2C423%20billion%20in%202023.
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