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Activating ambitious brands in China

We work with Qur off and online
brands to grow marketing include
'high ticket events, Chinese
value 'sales from social media, and
global Chinese performance
customers. marketing.

Emerging Comms
is a results-driven
Chinese integrated
marketing agenqy,

based in London
and Shanghai.
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Covid 19 has driven
change, posing new
opportunities...



Hainan
Duty Free
shopping

Hainan has become
the destination for
duty-free shopping-
led travel and isn't
going anywhere!

Despite the
development of
overseas tourism,
people still want to
travel to Hainan for
shopping.

*Source of information: (UBS Bank, Guosen Securities, KPMG analysis) / Emerging Comms d



3 million outbound
travellers during
Labour Day!

Not just Asian

18 0/0 destinations ”/?/5715,5/ , 77& '9
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AT has fueled
confidence to
travel anywhere!

Empowered by
technology, language
barrier is no longer an
issue.
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Time is no
longer an issue!

Weekend international ;‘ R e & T ': f" @BTH’S—Z%*‘*
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Hextreme get-away

challenge 24 hours 'get-away' | O 48 hours 'get-
Bangkok [ away' in Singapore
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Staff extend their holidays, and work from Europe.

As long as the staff has good Wifi and a quiet space
to work, | don't care where people work from! As long

o, | dort ars whers el e rom i o ])igital nomads

is as good as rest!

Once | no longer have to take into account school ¢
holidays, | will be working somewhere sunny for - a r“Wln

January and February each year.

What is your take on flexible working? tr Ql’ld v
[

#flexiworking #worklifebalance #remoteworkinglife
#culture

Chinese young
professionals are working
and living globally.
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Offline merges
with online!

Shopping duty-free
products in an
online livestream.
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Redefined personas




The Cutting-
Edge Youth

Experience Freestyle Family
Seekers Travellers Adventurers
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Living for
the moment

The only plan is no plan.
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Family
adventures

A well-balanced
itinerary for both

children and parents.
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Getting
'China Ready"!



The most important app in
China (o target shoppers

search engine Posts under
active users for today's ‘travel’ tags.
with 30% Chinese
male users. youth.
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The most effective
influencing
channel

KOL's & KOC's- todays must
have strategy

A phenomenon that’s
transformed Chinese social
media and marketing
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It's all about
providing
experiences

A popular premium skin
care brand utilized a pop-
up store in Hainan to
guide retail consumers
through an innovative and
immersive experience
using AR.
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Key 'take aways'

Segment by
behaviour.

Use the right
influencers, with
right ‘hooks’ at the
right time.

Capturing purchase

intention with

unique and optimal

experiences.

/EmergingComms q



Thank You
AR ]

Follow us LinkedIn:
‘Emerging Comms’
‘Domenica Di Lieto’

Email me on:
rocky@emergingcomms.com
info@emergingcomms.com

Download our
Influencer and
Little Red
Book Guides
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