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Despite the 
development of 
overseas tourism, 
people still want to 
travel to Hainan for 
shopping.

Hainan has become 
the destination for 
duty-free shopping-
led travel and isn't 
going anywhere!

*Source of information: (UBS Bank, Guosen Securities, KPMG analysis)
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more 
international 
hotel bookings 
than 2019

Not just Asian 
destinations 
but also United 
States, Europe, 
Middle East 
and Australia

*Image Source – CNN Business, Copyright: Getty Images
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Empowered by 
technology, language 
barrier is no longer an 
issue.
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The real feeling of Traveling
in Korea for three days

24 hours 'get-away' in 
Bangkok

Weekend international 
travel is extremely 
popular in China and 
has become a trend.

#extreme get-away 
challenge 48 hours 'get-

away' in Singapore
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The real feeling of Traveling
in Korea for three days

Chinese young 
professionals are working 
and living globally.

How I work and
live in Europe
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Shopping duty-free
products in an 
online livestream.
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The only plan is no plan.
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A well-balanced 
itinerary for both 
children and parents.
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search engine 
for today's 
Chinese 
youth.

Monthly 
active users 
with 30% 
male users.

Posts under 
‘travel’ tags.
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KOL's & KOC's- todays must 
have strategy

A phenomenon that’s 
transformed Chinese social 
media and marketing
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A popular premium skin 
care brand utilized a pop-
up store in Hainan to 
guide retail consumers 
through an innovative and 
immersive experience 
using AR.
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Segment by 
behaviour.

18

Use the right 
influencers, with 

right ‘hooks’ at the 
right time.

Capturing purchase 
intention with 

unique and optimal 
experiences.
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谢谢你们

Follow us LinkedIn:
‘Emerging Comms’
‘Domenica Di Lieto’

Email me on:
rocky@emergingcomms.com
info@emergingcomms.com

Download our 
Influencer and 
Little Red 
Book Guides

mailto:rocky@emergingcomms.com
mailto:Info@emergingcomms.com
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