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Projected global 
quarterly passenger 
traffic compared to 
2019 level
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Travel retail faces 
its moment of truth: 
strategies to reinvigorate 
the marketplace



We need to think beyond the “trinity” of retailers,  
brands,  airports,  and include media & digital  
companies and also airl ines.  

The “trinity” lacks stakeholder cooperation and is  
not customer-centric – moving beyond it  wil l  
al low us to build a better customer experience.

Senior airport executive



Mind.Body.Soul., Dufry, London Stansted Airport Qatar Duty Free at Hamad International Airport, Doha









ARTICLE 13 - Duty free sales

1. Each Party shall implement effective measures to subject 
any duty free sales to all relevant provisions of this Protocol, 
taking into consideration Article 6 of the WHO Framework 
Convention on Tobacco Control.

2. No later than five years following the entry into force of 
this Protocol, the Meeting of the Parties shall ensure 
at its next session that evidence-based research is 
conducted to ascertain the extent of illicit trade in 
tobacco products related to duty free sales of such 
products. On the basis of such research, the Meeting of the 
Parties shall consider appropriate further action.







Cameron Gray

D u t y  F r e e :  T r u s t e d ,  T r a n s p a r e n t ,  S e c u r e  
c a m p a i g n  c o o r d i n a t o r

c am e r o n . g r a y@ p e n t a g r o u p . c o

For more information on the 
Duty Free: Trusted, Transparent, 
Secure campaign, please contact:


