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Tourvest Footprint  
World-Class Africa

Angola
Botswana
Ethiopia
Kenya
Mozambique
Namibia
Nigeria
Rwanda
South Africa
Tanzania
Uganda
Zambia 
Zimbabwe

Brazil
Caribbean
France
India
Japan
Madagascar
Mauritius
Portugal
Seychelles
Spain
United Kingdom

“Our roots are in Africa, but our reach extends all over the world”



Tourvest Footprint – Destination Management
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Tourvest Footprint – Destination Retail 
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Tourvest Footprint – Duty Free, Inflight Food & Beverage  
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Tourvest Footprint – Hotels, Lodges, Activities   
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Tourvest Footprint – Jewellery   
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Tourvest Footprint – Restaurants & Pubs 
World-Class Africa



Tourvest Footprint – Travel Management 
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Socio-Economic Development
World-Class Africa

“Spreading the Sunshine” – Through Sustainable 
Business Development

Community involvement 

Employment & training

Local product sourcing 

Environmentally responsible 

Local community & infrastructure projects

Community initiatives i.e. education, healthcare

Fair wages

Skills transfer

Cultural sensitivity 

Long term 



“To understand travel retail on the African continent, and the expectations of 
those that travel in, or to the continent, you need to understand the fundamentals 
that make Africa unique.”
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Political

Economic

Social

Technology

Legal

Environment

IMPACT: SUPPLY CHAIN  / TRANSPORT / CASHFLOW  / CURRENCY FLUCTUATIONS / REPATRIATION OF FUNDS / CUSTOMS 
/ SUPPLIER APPETITE / PERIODIC POLITICAL INSTABILITY / ELECTRICITY SUPPLY / INFLATION / TRADE BARRIERS 

Macro Environment Factors - Challenges
World-Class Africa
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IMPACT: SCALE / GROWTH / INFORMED / CONNECTED / GROWING MIDDLE CLASS / PAYMENTS  / URBANISATION / 
SOCIO-ECONOMIC DEVELOPMENT 

Size

Population

Economic Growth

Natural Resources 

Connectivity

Workforce

Macro Environment Factors - Opportunities
World-Class Africa



Understanding Africa Travel
World-Class Africa

Languages (> 2000) 

Culture & history

Ethnic, tribal and religious diversity 

Geographical variation 

Biodiversity 

Demographics / Living Standard Measure (LSM)

Types of Travel:
Business 
Leisure
Transit 
Government travel
Non-Governmental Organisations (NGO) 
Religious pilgrimage
Traders
Expatriate and diaspora 
“Infrastructure travel”
Medical 



Connected Africa
World-Class Africa

More connected than ever

United States, Europe (UK, France, Germany, Italy 
etc), China, India and the Middle East remain key 
source markets

Post COVID-19 travel seeking African holiday 
experiences i.e Safari, Adventure travel



Retail Product Mix – Building a Range For Africa 
World-Class Africa

CORE
70%

HALO
30%

DEMOGRAPHIC / 
LOCAL PROVENANCE 
DIFFERENTIATION

“Trolley 
Openers”

Low Medium High Premium

PRICE POINTS, RANGE DEPTH & BREADTH

Diverse target audience

Brand positioning

Price Competitive 

Margin

Diverse customer segmentation 

Differentiation 

Sales goals 

Cannibalisation  

Product life cycle 

Seasonality

Promotions

Supply chain

Distribution channels 

Customer feedback



World-Class Brands 
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Local Provenance & Experiences
World-Class Africa



Endorsements / Aspirational 
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World-Class Africa

TRUST!



Marketing & Promotions
World-Class Africa



World-Class Africa
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