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Embrace the Future of/

_ Duty-free Marketing with Xlaohongshu

2024 China Watch Workshop
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PLATFORM

Cross-border Shopping = Fashion & Beauty = An Encyclopedia for life



NEIH
We have the most energetic “users” with a range of diverse lifestyles

They love discovering, experiencing and sharing the beauty of life
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Four keywords to understand Xiaohongshu




DIVERSIFICATION

Our diverse community leads to Inspirational content for every life sce
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INSPIRATIONS

New lifestyles are happening here and spreading nationally




INSPIRATIONS -

Various lifestyle frends bloom here, leading young + diverse ways of living
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AUTHENTICITY

Real” People Share Authentic Experience

90% UGC, sharing helpful content with trusted reviews and recommendations

Itineraries
& Travel tips

Skin-care ASMR Makeup tips Recommendations Shopping tips experience sharing
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Xiaohongshu continues to
shape the future of marketing

—— Philip Kotler

Under the “decentralized” information environment, digital marketing

changed from brand-centered model fo human-centered.



120mil

Number of people who look for shopping
suggestions on Xiaohongshu every month

607

of daily active users perform searches

Joubt,
) Xiaohongshu

*Data source: Xiaohongshu, 2023 — A\":\{?:\;,‘_



That's why we are strong in SEEDING EVERYTHING

A L:fe scene




Xiaohongshu Accompanies Users Through The Entire Travel
Experience
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IR

Xiaohongshu is a BRIDGE to connect brands and consumers

® Over 200+ international brands have joined us
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2024 NEW TRENDS

Duty-Free
Authenticity Experience For pleasure Sophistication

Embracing Immersive



EMBRACE Xiaohongshu users are actively reestablishing the connection
AUTHENTICITY with the world, embracing authentic lifestyles

Online community connect with offline society, city-walk, bike-ride clubgzexhibitions
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Immersive

Experience

Willingness to Pay for XHS User

[ Y23 XHS user research on spending are}
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Xiaohongshu users is willing to share and pay for travel, esp.
to unique and
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Shopping

As oversea travel resumed, overall interests of shopping
Oversea

of travelers will search for
guides online

Which platform do you usé the most?

SHOPPING ABROAD OVERSEAS USERS
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Duty-free shopping on the rise, users seek for information on

de, how to buy, and must-buy list
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2_024 New Prospects:
Embrace the future of duty-free marketing with Xiaohongshu
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- Scientific Product Seeding-

IR

Refined linkage of “Feeds & Search” to achieve efficient product seeding

Precise Reach

Accurate TA targeting
to activate demand

From browsing to searching

Penetrate in

USERS

consumption decision path
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Active Attract

Satisfy user demand to
influence decision-making
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. . . . NIH
Targeting 5 major demographic groups on Xiaohongshu

for duty-free shopping
~ BrandTA  CategoryTA  HainanFocus  IntiTravelTA  OverseaTA

Brapd Duty-free island World Oversea
Connoisseur ~ Bargain Traveler Explorer localite
hunter
Brand historical Duty-Free Hainan Travelers Intl Travelers, Oversea Local Users
interacted TA interest groups Hainan interest TA Intl destination Luxury/Beauty

interest TA Interest TA
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Case sharing: :
e sharng - Scientific Product Seeding- EIH

Penetrating the spring travel scene, leveraging search and feeds to reach the
precise audience, leading to a surge in popularity for luxury watches

Diversified content, igniting Integrated search and feeds, Successfully penetrate in
excitement for spring travel accurately identifying TA target products & scenarios
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- 020 Marketing -

IR

020 marketing to further enhance user engagement and brand influence

Consolidate

« Accumulate long-
term UGC sharing

*Demo only

Online

High quality online exposure

to attract huge attention - Brand -
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Red Mini-program
* Introduction

sharing of offline experience :
* Inferaction
* Reservation
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- 020 Marketing - ELHS
Users search, discuss, and participate in major brand offline events on Xiaohongshu

= Total Engagement 61 million
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Exhibition search +16 Times MoM
New Post +35 Times MoM
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- Omni-channel Marketing - IVELFS

KOS plays a key role in brand omni-channel marketing
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Enrich brand image as

I KEY mini-ambassadors
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Number of posts
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- Omni-channel Marketing - IVELFS

KOS marketing provides one-stop service from seeding to conversion

Attract high-end consumers Drive business growth KOS seeding + Red Mini-program reservation
to offline VIP service for offline boutique to recruit new consumers for brand CRM
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IIP

KEEP IN TOUCH WITH US

SENDIE@XIAOHONGSHU.COM

SCAN WECHAT &
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