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Plague Unveiling Ceremony of Sino-Singapore (Chongqing) Airport Commercial Management Co,, Ltd.

i - X Chongaging - China
=~ ot 8 S Janmary, 2019
\ 4

1 f%l\h‘m :

{=-

; TN S
3 l .‘ \“J., )

Hogr (FR) PRk BT R A F] (7 SSCACM)

F E DAL A7 4 WA AT A 3 A LML 37 48 B0 % ) 3L )

o, T20194E1A1HIEREE .. AR ERLE

MEBE PRI EEEHLG TS (SR8 « BIK.
T FEY 3 RIS SRR Pk 5%

Sino-Singapore (Chongging) Airport Commercial
Management Co., Ltd. (SSCACM) , established
through a partnership between Chongqing Airport
Group Co. and Singapore Changi Airport International
Co., Ltd. has been in operational since 1st January,
2019. The joint venture primarily oversees six non-
aeronautical sectors at Chongqging Jiangbei
International Airport. These include retail (inclusive of
duty-free retail), food and beverage, advertising,
parking, CIP and other services.
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b E AL B &L RE Chinese Airports: A hub of Commercial Opportunities
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Global Air Passenger Traffic (billion) Chinese Airports among World Top 50 Busiest Airports in 2023
HE £ P 5B k%At
7.8 Rank Airport Passenger Throughput
4.5 _—§ 13 J™} 1% Guangzhou Baiyun 63,167,751
4.2 22 E¥#3§i% Shanghai Pudong 54,476,397
_— ) — 24 Jb3:¢#% % Beijing Capital 52,879,156
25 W E % Shenzhen Bao’an 52,734,934
@@ 40 BEBFHF Chengdu Tianfu 44,786,101
1.5
__________________ (19%) 41 H K{LJt Chongqing Jiangbei 44,657,227
6 0.7 0.6 43 _E¥#HLHF Shanghai Honggiao 42,492,745
(15%) (15%) : .
44 EHKK Kunming Changshui 42,033,527
2019 2023 2036 45 Vi 2% FH Xi'an Xianyang 41,371,228

. 47 e 1 Hangzhou Xiaoshan 41,170,470
3K sources: IATA and Wikipedia
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B B i M 3oph A LI\ % £ 2K 5h 77 Duty Paid: A Key Revenue Driver
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Passenger Throughput at Chinese Airports (billion)
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Airport Retail
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Opportunities for Foreign
Brands or Retailers

2019 2023
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Duty Paid
IEEIXA] Post Security:

vERH A Domestic Departure
vERAZiA Domestic Baggage Claim

IEEIX S} Before Security:
v{EHAT Check-in Hall

v ERIZEHT Domestic Arrival Hall

v EFRMENT International Arrival Hall

BEESEBINEZEE

Direct operation or franchises

BB
Duty Free
FEEIXA] Post Security:

v EPFRH & International Departure
v EPFFEX International Baggage Claim

SRR Yes:

v R E AR Operating License
v 2 EE#H Operating Area

v E R Product Category

mESTERREERSF
To partner with Chinese duty free
operators
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Staff withoutsecuritypass Commercial facilities

before security
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Landside Commercial: the 2"4 Growth
Curve in Airport Commercial Development
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Constructing satellite terminals has become a
prominent trend in the development of airports
throughout China. These terminals, designed as
extensions of the main terminal, share facilities such
as the check-in hall, arrival hall, and ground
transport center. The passenger traffic before
security checkpoints significantly surpasses that
within the satellite terminals. With fewer constraints
imposed by passenger flow and physical space,
landside areas offer greater expansion possibilities
and unlimited commercial potential.
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The 2nd Growth Curve: Landside Core Retail Zone at Chongqing Airport
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B4k BERBECE The 2nd Growth Curve: Jewel Changi Airport
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i B3 2% % #5% Chinese Consumer Profile
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IR B X: 4560 Y:30-45 Z:15-30

Age Group
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Purchase Intention _ . — e

HERRES e - -

Buying Power

?ﬁﬁ%ﬁ _ aRF R, EEMME, SR WEMT, HHRSE, HRHEK R, RN, AR

Buying Behavior Quality upgrade, high brand Strong preference for high quality, Highly connected, prioritization of
consciousness, and identity value for money and efficiency personalization and sociality.
networking improvement products

kiR sources: BCG, China Statistics, SSCACM
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b = 7 2% 44 3 China Consumer Trends
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Pursuing high-
quality consumption
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b = 7 2% 44 3 China Consumer Trends
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Focusing on , 7 - B e
LOHAS (Lifestyles
of Health and
Sustainability)
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b = 7 2% 44 3 China Consumer Trends
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Inclining towards
social
consumption
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b = 7 24 ¥ China Consumer Trends
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Less brands or shops loyalty

83% iy r I i B 8 B R 2R A [v] ) ok A i A
About 83% of Chinese consumers prefer to try
out different brands and shops.

- L ELTWWY “F7 aR

Seamless online and offline
shopping

TA%Hy v [ P g gk LB .
74% of Chinese consumers adopt omnichannel
shopping.

SR sources: : McKinsey
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Value for money

AV
Seamless Communication
MALL AND MORE e 29 SISy )
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Mutual Achievement -
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5&#E IS 1EPLL Collaboration Opportunities at Chongqing Airport
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Chongqing Satellite Terminal 3B with a
design capacity of 35 million passengers
is to be operational in the first half of 2025.
The retail and food and beverage outlets
at the terminal are open for tenders in
2024.
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S5REEWE/ENLL Collaboration Opportunities with Changi Airports International
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Changi Airports International Pte. Ltd. has extensive global experience that spans over 20 countries and more than 60
airports around the world. Besides Chongqing Jiangbei International Airport, our recent commercial projects are:
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A joint venture to manage A preparation phase service An agreement to manage the A joint venture concession for
the non-aeronautical agreement to help CAIC non-aeronautical business of the Operations & Management
business of Wuxi prepare for Techo International Cam Ranh International of Clark International Airport,
International Airport Airport opening in 2025 Airport T2, Vietnam Philippines
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Sino-Singapore (Chongging) Airport Conyﬁgr,cial
Management Co. Ltd ‘ ISy

b4 Email: ma_y sscacm.com
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