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Opportunities — More positive environments
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More positive environments
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A more relaxed external environment
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More positive environments
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Continued recovery in travel retail and luxury spending
RS BN B E RS RN

Global duty free and travel retail market in 2023

$74.8..
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YoY increase in dollar terms Recovery to
16% 87%

(o O of 2019
EORREIEK16% WMEZEI2019F8987%
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According to Generation Research's November 2023 forecast data

China's mainland luxury market in 2023

1 2 O/O yoy increase
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China's mainland consumers are expected to account for

22%-24%
(o O of total global luxury consumption in 2023

FIT2023F PERMERE S EREERIERDEERTE22%-24%

MBATRHH (2023FPEEFEREHIHRE)
Bain & Company's China Luxury Market Report 2023 reveals



More positive environments
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Vibrant Chinese consumer market
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2024 CHINESE NEW YEAR (8 DAYS)
2024FETHREB (8X)

500 million domestic tourist
trips nationwide
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Domestic tourists spent
632.7 billion yuan on trips

E RS i 526327127t
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According to the Data Center of the Ministry of Culture and Tourism

2024 MAY DAY (5 DAYS)
2024FFHMBRHRE (5X)

Domestic tourist trips nationwide

totaled 300 million
EEARBEEFESIT3LCAR

Domestic tourists spent

166.9 billion yuan
ERHFELEREEE1669127T

CHINA-CHIC
g

In the past six months, 58% of users have
purchased China-chic products online
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During the 2023 "Double 11" shopping festival

243 domestic brands achieved sales of over
100 million yuan

2023%A4 115508,
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Domestic brands accounted for over 70%
of the brands on JD.com's Top 100 list
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cdf consumer insight
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o0
million members
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Tourist spending—cdf consumer insight

(o) (o)
7 6 A) of female consumers New first-tier cities accounted for 23 /O
76% 0Ly 28 ARE of consumption, while second- and third-tier

o
cities accounted for 39 /O of consumption
M RBTIEER G 23%, Z=4MmIHE G H39%
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Data sources: Big Member 24Q1, Big Member System HDF, Hainan offline data, CDF Membership Purchase Hainan, Qianhai and Hainan e-commerce off-island duty-free

The largest proportion of our membership base
from households with an annual income of

200K-500K

FIMA20-50 5 RES RIS LLEK
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Significant contribution of store members'

consumption, with the top 20% of

(o)
members contributing 50 /o of store sales

NMESREERREE,
HERBEIBI20% = R R EL50% /5 HEER

Tourist spending—Tendencies
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5 O billion yuan 8 O % of total revenue
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Platinum and Diamond members, who Boutiques and imported fragrance and

(o) - cosmetics categories contribute
account for only 7 /O of the membership,

o
o .

contribute 50 /o of membership sales 77 /° of membership sales
AH G T%BI5HE . : BmESHOBmEEERMIT%RSRHEN

HMASRTM T 50%HS RIFEH

HIERIR: A2R24Q1. A2RARBR, BHLTHIE. COFRRWIEME. AESREREEHEIRH
Data sources: Big Member 24Q1, Big Member System HDF, Hainan offline data, CDF Membership Purchase Hainan, Qianhai and Hainan e-commerce off-island duty-free



Tourist spending—Behavior
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Customers who buy alcohol and fragrance and
s cosmetics products are more inclined to pick up

\ the goods in the country or buy them online and
g P E R T o c g
— . have them shipped directly to their homes, so as
N to avoid the additional burden of traveling
N WD, B L SRR B0 A BIRENEL FE0E HER,
N 38 8 48 AR 8 6238
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Customers traveling abroad are more ~
likely to shop locally for jewelry, \ o, 2y

watches and leather goods
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HIERIR: K2R24Q1. A2RARBR, BELTHIE. COFRRWEME. ERSHEEEIRH
l Data sources: Big Member 24Q1, Big Member System HDF, Hainan offline data,
\ CDF Membership Purchase Hainan, Qianhai and Hainan e-commerce off-island duty-free



Development—cdf’s strong confidence
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cdf’s stable development and strong confidence
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Continuous channel expansion
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Tourism in Hainan 2023
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* Reception of domestic and foreign

90 million tourists

EESERMNEEI0005 AR

« Tourism revenue reached

1 81 .3 billion yuan

LR DU A 181312 7T

cdf’s stable development and strong confidence
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Rapid Growth of the Hainan Market

BRAKE

2025 Goal
202584%%

* Building a free trade port: launching

island-wide customs closure operations in
due course
BISEHEIE SHENEBHXISIE

* Building three major consumer brands:

duty-free shopping, international medical
care, and studying in Hainan

TE=KiABmME: RFBBY. EREST. BEF8E

+ Basically building an international tourism

consumption center Enriching tourism
consumption patterns

B pl B BR8P0, 3 B b E 2R AL A

2035 Vision
2035 =

* The institutional system and operational

model of the free trade port have
become more mature
BREH EARRNSER BN

» The business environment is among the

top in the world
ERNRE S 2KA5!

* Becoming a new high ground for China's

open economy
PR B E T A T S it

* A beautiful business card for global

climate change and ecological civilization
construction achievements
SRSETUMESERIKAROAMME H



cdf’s stable development and

strong confidence
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Strategic development in Hainan
KBS R

1 400+ globally renowned brands
B1400 N 2R E m b

1 77 new famous brands
177 N ERINNE R

Annual sales of the 14 pilot "S-store" outlets increased by

65% yoy

4R SIEHREHEEHERE L EFH65%

Integration of online booking platforms and post-departure

replenishment platforms

Ee& LMT¥Fa B 3NE¥E

HAIKOU DUTY FREE SHOP

HAIKOU INTERNATIONAL DUTY FREE & o BABR HRHE

SHOPPING COMPLEX

B OERRB HAIKOU MEILAN AIRPORT
DUTY FREE SHOP
BOEZNMHEFE

£ L
ad o b | & Fﬁ," Imanrn
Car In Hainan

BOAO DUTY FREE SHOP

REHERKRE
SANYA PHOENIX AIRPORT » SANYA INTERNATIONAL DUTY FREE
DUTY FREE SHOP © SHOPPING COMPLEX
=R AN RIS = E frge Bt



cdf’s stable development and strong confidence
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New development

TEAL IR B
Sanya Haitang Bay Haikou Xinhai Port
=TsEZ BOMSHE

Ve WV
Phase 1 Whole new Global Beauty Plaza World-class leisure and shopping destination
—HA

’ square meter luxury hotels 9 square meters

257H) 78,000 5K LREL 17 2 REEAEE 930,000 75 K89t RRARREH)I7
Phase 2&3 In cooperation with Taikoo Group Duty-free and duty-paid retail, corporate offices, hotels, and
— =15 a residential community for professionals

4 7 O ’ O O O square meters RRANTHIEE. RIHAE. BEMEVALTEEX
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Consumer demand and experience first—Brands

HEEBEXRMAEKE F—mm 2
The Global Beauty Plaza
largest flagship store New store design concept
DR SH/TA. BR. BRIV
SHIRFESEBRWERE R AEME £ 35 EEIS HHE A

1 7 6 brands 1 3 2 beauty brands

EREWH5IET 1767 mAE HoXigmE1321h
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POCCITANE
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THE GLOBAL BEAUTY PLAZA s L'OCCITANE HOTEL
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Consumer demand and experience first—Experience

WHISKEY MUSEUM
R EWIE




THANKS FOR LISTENING
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