with
SAM-RAD

THE FUTURE OF RETAIL

radical™
next  [COMMERCE










le

BETA

Maps Local Search Directions

Goog

a'x
e

G i

Candlestick R V Park & SSRICH
(415) 822-2299 ;_,francis Search |
. &850 Gilman Ave

San Francisco, CA 94124

sackancisconpark com - 37 more » l[,‘,

~

Drag the map wit! y&srmmse.or
double-click to center. Take a tour »

A




- —

Premiam

UberBLACK
s

T UBERBLACK



*

POSTMATES




@ airbnb Map area Any week Add guests e

Become aHost @
@ ) 53] o ™ &£ g & (&

1] ﬁ !ﬁ & @ ﬁ .:ﬁ N
Allhomes Shared homes Design Beach Chef's kitchens Beachfront Surfing Bed & breakfasts Barns Camping Countryside Grand pianos Vineyards Tiny homes Creative spaces
| HUDSON <, g VILLALDE @
;‘ SQUARE % (X $
. (M} (M) v ALPHABET CITY
| ! M) BOWERY $241
D '
/ Wg(tg St ,/79\5‘/ A ¢ $155 $176 (‘$232 ‘/
| b:@ NOLI $270 , ~0h g &
| Laight st - N > $299 ‘
@ oy pe o
b LOWER $20( $302 & |
N : wdrg $300 g (11] '
S MANHATTAN & & & [
] / > < Q{o\ O,,)e S |
O
I o & 0 LITTLE ITALY “ongy
/ © .{5\ Sy m
O
' g 82 0D o
, £ $203 Witz
1 @ C"?n SbUfg /]
| TRIBECA S $180 o, B
m $273 i — CEYNATOWN $375 0O 9 /
2, (O] Lo Wek ?
% %S T SIDE /
/ Go m O/-,/)S 'g:. m 0 ",'
{ o 7S, # %
‘ / 0 O’S,« O (M} $245 9(2 5 /e
/ o VAL s = g
g @ _ & - 2
TLTERY, .3 ) 3 7
LTER ma G = s198 2 2
K CITY o A Rt .
i (M} . TWO BRIDGES =

\



00000 AT&T & 5:47 PM 4 100% =

W Ay e

Oregano's Pizza

Bistro
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Pizza, Italian
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TECHNOLOGICAL CONVERGENCE

INTERNET REVOLUTION

@ @ Application Programming
Interfaces (APIs)
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radically reshaped our

social operating system




Radical Evolutions in

our operating systems

Operating system
of the past

Analog
Localized



Radical Evolutions in

our operating systems

Operating system Operating system
of the past of the present
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Analog Digitized

Localized Globalized



Radical Evolutions in

our operating systems

Operating system Operating system Operating system
of the past of the present of the future
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Analog Digital Autonomous

Localized Globalized Decentralized



OPERATING SYSTEM OF THE PAST
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Stone Age

1m years



Irrigation
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1400s - 1600s



Shale Oil
Extraction

Scientific Revolution
Renaissance - Enlightenment

-1700s - 1800s



Manufacturing

Steam Engine

Telegraph

Locomotive
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OF THE PRESENT

| Digital-Globalized |










 UNINTENDED

OF THE INFORMATION AGE
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THE PAIN
FORWARD




| OF THE FUTURE

Autonomous - Decentralized




Age of Acceleration




TECHNOLOGICAL CONVERGENCE

AGE OF ACGELERATION

| 5G, Electromagnetic Sharing
Artificial Intelligence t Applications
@ Payment, Digital Currencies

: Haptics, Immersive Realities
@ Game Engines, VR, AR @ Brain Machine Interfaces
OLEEEED oETNEED

Ubiquitous Computing

Big Data, Blockchains




A persistent world that reaches,
interacts with, and affects nearly

- Neal Stephenson
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{ Shaping the Future of Commerce Ecosystems




—_ D N =

"=
rTi
-
L)
F

O
=
=,
=
=
o
—
T

O
F
.
co
T
I

O
(=
-
O
=,
A
rr









EXPERIENCE-SEEKERS EFFICIENCY EXPERTS RETIREMENT ROVERS




THE EXPERIENGE SEEKERS

Prioritizes immersion, personalization, and sustainability.

“| TRAVEL FOR THE STORIES, NOT THE SOUVENIRS.”

RETAIL DEMANDS:

Hyper-personalized, immersive brand experiences




#% CNBC
Gen Zs don't have a lot of money, but they're traveling anyway

More than half of American Gen Z adults are frequent travelers, having taken three or

more leisure trips in the past year, according to the data research...

2) Marketing Dive
Expedia: 90% of Gen Z travelers influenced by social media

Nearly 90% of Gen Z travelers said their decisions are influenced by social media,
particularly Snapchat, which influences this tech-savvy group more than any...




THE EFFIGIENCY EXPERTS

Blends work-life integration with a focus on productivity on the go.

"BALANGE WORK, FAMILY, AND PLAY - AND MAKE IT
LOOK EFFORTLESS."

RETAIL DEMANDS:

Integrated coworking hubs, gyms, and wellness
zones. On-demand branded services.




nw Travel And Tour World

Massive Growth Ahead for Bleisure Travel Industry

The bleisure travel market, a fusion of "business" and "leisure," has experienced rapid
growth in recent years, driven by the increasing...

% Euromonitor

Bleisure and Blended Options are Helping Travel Build Back
Better

Bleisure trend declines with remote work & tighter budgets. New flexible working
models reshape hospitality industry to suit individual...




THE RETIREMENT ROVERS

Focuses on health, comfort, and luxury for extended travel.

“THE WORLD IS OUR RETIREMENT COMMUNITY.
HOME IS WHERE | DOCK OUR SHIP.”

RETAIL DEMANDS:

Wellness products, personalized healthcare and
longevity services.



@ US News Money

How to Retire on a Cruise Ship

Seafaring retirees should consider factors such as costs, health concerns and staying
connected with loved ones.

B Travel + Leisure

I've Spent My Retirement Traveling — These Are The 9 Best
Vacations for Seniors

Whether you're looking for a relaxing retreat or an active getaway, these resorts offer

something for everyone.



PRODUCTS



TREND

SUPPLY CHAIN EVOLUTION

THE DAWN OF DEMAND CHAINS













S“N(E “946 Handmade in Bolton, Connecticut

RETURN POLICY
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‘D! CHRONICLED BnkToTheFuture Interview »
Watch late

ﬁ) - g

] NEWSWEEK MAGAZINE

Introducing Blockchain Impact Award Winner
Chronicled

BY ASHLEY LANNQUIST ON 02/21/19 AT 1:48 PM EST

MORE VIDEOS




US 20170300928A11

a9 United States

a2 Patent Application Publication (o) Pub. No.: US 2017/0300928 A1
Radocchia et al. (43) Pub. Date: Oct. 19,2017

G06Q 30/00 (2012.01)
HO4L 9/14 (2006.01)
HO4L 9/32 (2006.01)
Applicant: Chronicled, Inc., San Francisco, CA HO4W 4/00 (2009.01)
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19/07798 (2013.01): GO6Q 30/018 (2013.01):
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Filed: Jun. 30, 2017
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TECHNOLOGY

The Death of Supply Chain
Management .

Business
Review

by Allan Lyall, Pierre Mercier, and Stefan Gstettner




Within 5-10 years the supply chain function
may become obsolete, replaced by a

smoothly running, self-regulating utility that
requires very little human intervention.

- Harvard Business Review - Lyall, Mercier, Gustettener



THE DAWN OF
DEMAND CHAINS












LOGALIZED

ON-DEMAND
PRODUCTION




TREND

PERSONALIZED PRODUCTS

DEGENTRALIZED AUTONOMOUS STORE




OPPORTUNITIES

KEY TREND: PERSONALIZATION

75% of Gen Z said they're more likely to buy a product if they can

customize it. 45% will leave a website if it doesn't predict what they like
or need.




Retail will evolve to provide

customized experiences
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Al-DRIVEN

PERSONALIZED

PRODUCTS







TREND

REIMAGINING RETAIL

COMMERGE AS LIVED EXPERIENCE







Today’s dominant economic paradigm is
“hunter economics.” We need to move toa
more holistic “hunter-gatherer economics.”

- Venkathesh Rao



HUNTER-GATHERER RETAIL

HUNTER GATHERER

Direct Purchase Browsing

Efficiency Experience

Goal-Oriented Leisure

DESIGNED FOR FORAGING






DESIGNED FOR
LAYOVERS

Jewel Changi Airport - Present




Reimagining retail spaces to harmonize

commerce, leisure, and culture




RADICAL TREND

ADAPTIVE ENVIRONMENTS

MULTI-SENSORY BRANDED EXPERIENCES
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Augmented to Adaptive
Environmental psychology for

multi-sensory experiences



Evoking Nostalgia for the 1950s Golden Era of Travel

S =) 1
- = .. - ~ A\l -.4 s
b e et e — rwa A <z
i m\\ N : X -
; = - e — - —
== =N
—’_— .7_
= o : 7 — =







The olfactory atmosphere in the built
environment has been shown to exert a

profound, if often unrecognized, influence
over our mood and well-being.”

- National Institute of Health (NIH)



SENSORY
ACTIVATION




INSIGHTS

ADAPTIVE ENVIRONMENTS

@ Personalized Multi-Sensory Ambiance

@ Emotion-Driven “Foraging” Purchasing Experiences
@ Extended Reality “Personalized Metaverses”



IMMERSIVE
EXPERIENTIAL




RADICAL

NEXT




TREND

METAVERSAL TRAVEL

DIGITAL COMMERCE




INTERFAGES MOVE CLOSER
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XR PHYSICS LESSON ON MARS - AD 2025 |






TREND

THE DAWN OF SPACE TOURISM

INTERPLANETARY COMMERCE




The World Economic Forum
Space is booming. Here's how to embrace the $1.8 trillion
opportunity

The space economy is expected to be worth $1.8 trillion by 2035 as satellite and rocket-
enabled technologies become increasingly prevalent, according to a new...

m PR Newswire

AIAA and Tripadvisor Launch "Destination: Space" to Open Up
Space Tourism to New Audiences

Includes First-Ever Tourist Review of Space from Dr. Sian Proctor. LAS VEGAS, July 30,
2024 /PRNewswire/ - The American Institute of...




Tax-free goods extend beyond
alrports to spaceports, orbiting

hotels, and lunar bases, fostering

an interplanetary economy for
luxury shopping.




SPACE CRUISE, EARTH ORBIT -AD 2100 )
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TAX FREE

INTERPLANETARY

COMMERCE
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| Looking Beyond the Horlzon
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Brain-Machine Immersive Space
~ Interfaces Realities Exploration

Consciousness Revolution
Post-Advancement Era
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BUT WHAT ABOUT NOW? EEARS AROUND:

EVOLVING BEHAVIORAL PATTERNS

SUPPLY CHAIN DISRUPTIONS

SHIFTING TRADE ROUTES

ROBOT OVERLORDS!







YOU ARE THE VISIONARIES

CREATING
ACTIVATING
EMPOWERING
FULFILLING




The role of travel is to meet deep, human needs:

to explore, to connect, to thrive.






2020

CONVERSATIONS






http://drive.google.com/file/d/1wfOuj5QAwxYWt2xxljgFUpE2iGuhBmnR/view

What role would | play in the future?
What would become of humanity?

- Sam Rad
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http://drive.google.com/file/d/1rFC2c5OrvdFRByKLSzRd08umCb0p0fCz/view

TRANSMUTING FEAR INTO OPPORTUNITY

IS THE NIRDSET
FOR THE FUTURE




THRIVING IN TIMES OF RADICAL CHANGE




ADAPT T0 CHANGING CONTEXTS




If | had asked people what they wanted,
they would have said faster horses.

- Henry Ford
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RECOGNIZE PARADIGM SHIFI'S
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The Age of Accelerationis a _




Return to first principles

instead of retrofitting
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CELEBRATE HUMANITY
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SAM RAD

THE RADICAL FUTURIST

ANTHROPOLOGIST - ENTREPRENEUR
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