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A radical evolution in .thought.



influenced by
.exponential technologies.



Internet Protocols - TCP/IP01

User Authentication02

Hardware - Desktop03

Hardware - Mobile04

Application Programming 
Interfaces (APIs)05

Payments Rails06

Social08

Geolocation07

.INTERNET REVOLUTION.
TEchnological COnvergence



radically reshaped our
social operating system.



Radical Evolutions in
.our operating systems.
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Radical Evolutions in
.our operating systems.

Analog
Localized

Operating system 
of the past

Digital
Globalized

Operating system 
of the present

Autonomous
Decentralized

Operating system 
of the future



.OPERATING SYSTEM OF THE  PAST.
Analog · Localized



Stone Age

Fire Storytelling Tools

1m years



Agrarian 
Revolution

Wheel Irrigation Writing Plow Metallurgy

10,000 BCE



Classical Era
Islamic Golden Age

8th Century BCE - 5th Century AD

Math Astronomy Paper Biology Medicine



Age of Exploration

Navigation Compass Ships Gunpowder Weapons

1400s - 1600s



Scientific Revolution
Renaissance · Enlightenment

Camera Telescope Printing Gas Lamp Shale Oil 
Extraction

1700s - 1800s



Industrial
Revolution

Locomotive Electricity Telegraph Steam Engine Manufacturing

1900s



.OPERATING SYSTEM OF THE  PRESENT.
Digital · Globalized



Information Age

Computer Mobile Internet Telco Infra Air Travel





UNINTENDED
.CONSEQUENCES.
OF THE INFORMATION AGE



THE PATH
FORWARD



.OPERATING SYSTEM OF THE FUTURE.
Autonomous · Decentralized



Age of Acceleration

Information Age



Artificial Intelligence01

Ubiquitous Computing
Big Data, Blockchains02

Game Engines, VR, AR03

Sensors and Devices04

5G, Electromagnetic Sharing 
Applications05

Payment, Digital Currencies06

Quantum08

Haptics, Immersive Realities 
Brain Machine Interfaces07

.AGE OF ACCELERATION.
TEchnological COnvergence



A persistent world that reaches, 
interacts with, and affects nearly
.every part of human existence..

– Neal Stephenson

“



digital ubiquitous

opaque transparent

reactive autonomous

siloed 
competitive

open
collaborative

centralized
institutions

decentralized
ecosystems

SOCIETY · TECHNOLOGY · GEOPOLITICS

PARADIGM SHIFTS



.RADICAL NEXT RETAIL.
Shaping the Future of Commerce Ecosystems



1
2
3
4

PEOPLE
PRODUCTS
PLACES
PURPOSE







MILLENNIAL + X 

EFFICIENCY EXPERTS
GEN-Z

Experience-SeekerS
BABY BOOMERS

RETIREMENT ROVERS



GEN-Z

.THE EXPERIENCE SEEKERS.

RETAIL DEMANDS: 
Hyper-personalized, immersive brand experiences 

Prioritizes immersion, personalization, and sustainability.

“I travel for the stories, not the souvenirs.”





RETAIL DEMANDS: 
Integrated coworking hubs, gyms, and wellness 
zones. On-demand branded services.

Blends work-life integration with a focus on productivity on the go.

"Balance work, FAMILY, and play – and make it 
look effortless."

MILLENNIAL | X

.THE EFFICIENCY EXPERTS.





RETAIL DEMANDS: 
Wellness products, personalized healthcare and 
longevity services. 

Focuses on health, comfort, and luxury for extended travel.

"THE WORLD IS OUR RETIREMENT COMMUNITY. 
HOME IS WHERE I DOCK OUR SHIP.”

BABY BOOMERS

.THE RETIREMENT ROVERS.





PRODUCTS



TREND 

SUPPLY CHAIN EVOLUTION
THE DAWN OF DEMAND CHAINS









.SAme Infrastructure.











THE FUTURE ISN’T TRACK AND TRACE, IT’S

.CREATE IN PLACE.





Within 5-10 years the supply chain function 
may become obsolete, replaced by a 
smoothly running, self-regulating utility that 
requires very little human intervention.

– Harvard Business Review · Lyall, Mercier, Gustettener  

“



THE DAWN OF
.DEMAND CHAINS.



Sam Rad’s Smart Chocolate 
Shop



Sam Rad’s Cosmic Chocolates



RAD CHOCOLATES · Kiosk



LOCALIZED
.ON-DEMAND.
PRODUCTION



TREND 

PERSONALIZED PRODUCTS
DECENTRALIZED AUTONOMOUS STORE



.KEY TREND: PERSONALIZATION .
OPPORTUNITIES



Retail will evolve to provide
.customized experiences.

· TAKEAWAY ·



“SoleCraft Lab” Design Studio · Kiosk



“SoleCraft Lab” Design Studio · Kiosk



“The Scent Sanctuary” · Kiosk



“The Scent Sanctuary” · Kiosk



“TailorMade” Suits and Rentals · Kiosk



“TailorMade” Suits and Rentals · Kiosk



AI-DRIVEN
.PERSONALIZED.

PRODUCTS





TREND 

REIMAGINING RETAIL
COMMERCE AS LIVED EXPERIENCE



Paris Arcades · Late 18th Century



Today’s dominant economic paradigm is 
“hunter economics.” We need to move to a 
more holistic “hunter-gatherer economics.”

– Venkathesh Rao

“



GATHERER
Browsing

Experience

Leisure

HUNTER
Direct Purchase

Efficiency

Goal-Oriented

HUNTER-GATHERER RETAIL.

.DESIGNED FOR FORAGING.





Jewel Changi Airport · Present

DESIGNED FOR

LAYOVERS



Reimagining retail spaces to harmonize 
.commerce, leisure, and culture.

· TAKEAWAY ·



RADICAL TREND 

ADAPTIVE ENVIRONMENTS
MULTI-SENSORY BRANDED EXPERIENCES



Mandalay Bay, Las Vegas · Present



Augmented to Adaptive
Environmental psychology for 
.multi-sensory experiences.



Evoking Nostalgia for the 1950s Golden Era of Travel

TWA Hotel at JFK Airport · 2023





The olfactory atmosphere in the built 
environment has been shown to exert a 
profound, if often unrecognized, influence 
over our mood and well-being.”       

– National Institute of Health (NIH)

“



TWA Hotel at JFK Airport · 2023

Sensory 
Activation 



Personalized Multi-Sensory Ambiance01

Emotion-Driven “Foraging” Purchasing Experiences02

Extended Reality “Personalized Metaverses”03

INSIGHTS

ADAPTIVE ENVIRONMENTS



IMMERSIVE
EXPERIENTIAL
HUMAN.



RADICAL



TREND 

METAVERSAL TRAVEL
DIGITAL COMMERCE



Interfaces MOVE closer 
to the .BODY AND MIND.





XR Field Trip to Coliseum, Rome · AD 80



XR Physics Lesson on Mars · AD 2025



XR VISIT TO SAM RAD’S BOOKSELLERS 



TREND 

THE DAWN OF SPACE TOURISM
INTERPLANETARY COMMERCE 





.Duty-Free Expansion.
Tax-free goods extend beyond 
airports to spaceports, orbiting 
hotels, and lunar bases, fostering 
an interplanetary economy for 
luxury shopping.



Space Cruise, Earth Orbit · AD 2100



Interplanetary Commercial Zone (ICZ) 



TAX FREE
INTERPLANETARY
COMMERCE



.OPERATING SYSTEM OF THE RADICAL NEXT.
Looking Beyond the Horizon 



Age of Acceleration

Information Age

Blockchain AI Quantum Extended Reality IoT / Sensors



Consciousness Revolution 
Post-Advancement Era

Cognitive 
Enhancements Neural Net Brain-Machine

Interfaces
Immersive

Realities
Space 

Exploration

Age of Acceleration





.THE FUTURE IS NOW.
Shaping New Societies and Realities



But what about now? Fears around:

.EVOLVING BEHAVIORAL PATTERNS.
.SUPPLY CHAIN DISRUPTIONS.

.SHIFTING TRADE ROUTES.

ROBOT OVERLORDS!





.You are the VISIONARIES.

CREATING
Activating
EMPOWERING
FULFILLING

PRODUCTS
Places
People
PURPOSE



The role of travel is to meet deep, human needs:

.to explore, to connect, to thrive.



.SECOND LIFE SHAMWOW OXIMOXI.
2008



.CONVERSATIONS WITH MYSELF.
2020



ConversationsWithMyself.MP4

http://drive.google.com/file/d/1wfOuj5QAwxYWt2xxljgFUpE2iGuhBmnR/view


What role would I play in the future? 
What would become of humanity?

– Sam Rad

“



Amazon · 2023



AUGMENTING AND ACCELERATING INSPIRATION



THE FUTURE IS RAD.mp4

http://drive.google.com/file/d/1rFC2c5OrvdFRByKLSzRd08umCb0p0fCz/view


TRANSMUTING FEAR INTO OPPORTUNITY

IS THE MINDSET
FOR THE FUTURE 



.THRIVING IN TIMES OF RADICAL CHANGE.
3 Lessons 



lesson · 1

.ADAPT TO CHANGING CONTEXTS.



If I had asked people what they wanted, 
they would have said faster horses.

– Henry Ford

“





lesson · 2

.RECOGNIZE PARADIGM SHIFTS.



The Age of Acceleration is a .paradigm shift.



.Return to first principles.
instead of retrofitting



lesson · 3

.CELEBRATE HUMANITY.



.Even the smallest ripples.

create waves that 
change the world

Sumerian cuneiform describing the receipt of oxen
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