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Stay Accountable

Drive Real Impact
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AirportsRetailersBrands

Collaborate
Stay Accountable

Drive Real Impact

Play Your Position
Talk to Each other
Sphere of Influence

How Can
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Brands
Product& 
Packaging

Inclusivity

Supply Chain

Community
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Retailers

Assortment 
Choose what to 
platform

Shop Layout
Direct Visibility & Attention

Store Design
Build with thoughtful 
Materials
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Airports

Infrastructure 

Governmental Advocacy 

Set the 
Temperature 
of the room
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Everyone has a role to play

• Distributors: smarter logistics & Transport, 
local sourcing + Vendor Education. 
Space-Optimized Reordering and joint inventory planning. 

• Design Agencies: Eco-Friendly Fabrications. 
Furniture that can be reassembled.

• Marketing Firms: conscious Campaign execution. 
Inclusive messaging.

• Trade Press: Awareness for the right reasons.

• Staffing Agencies: Front-Line Awareness. L&D. 

Collaboration across the chain
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Brand

Distributor

Retailer

Airport

Hidden External Costs

New Internal Costs

A socially responsible value chain 

$0                                                                                                                           RSP

+ Price the Externalities

+ Socially Responsible Expenditure

- Sustainably Optimized Operations

- Commercial Support required to end the tug of war
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