Al FOR TRAVEL RETAIL

WHAT’S REAL, WHAT ISN’T, AND WHAT REALLY MATTERS
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Chatting Al ( Agentic Al R



Agentic Al

Understand Reason



of Millennials and Gen Z
are using Al for travel
planning




0%

of travel bookings
executed by Al agents
by 2030

Al Agents Booking Your Trip... Your Trip is Booked!

Finding Flights... Flight: New York (JFK) — Singapore (SIN)
[ Booking Flight to Singapore

Confirmed: JFK to SIN

June 12 — June 18

ﬂ Selecting Hotel...

[ Reservation at Marina Bay Sands
Booked

a Arranging Transport...
’ @C.}v Service Schedule

Airport Transf

Marina Bay Sands
5-Star Hotel - Deluxe Roorr
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Agentic Al

Understand Reason






A new flagship Duty Free store
has installed cutting-edge Al system...
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Question 1: The New In-Store "Al Assistant”

Purchase history Al suggestions > Tokyo
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Question 2: Your new “Whisky Assistant”




Travel Retail specific challenges

Fragmented Infrequent Physical &
Data Silos Customer Data Operational

Constraints
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Algorithm vs. Control Contract Lock-in vs. Agile Al
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e There is a lot we could do, now.
-
j Al is a business lever, not tech project.

Rethink the way we work together.




Thank you!

Qihua Wang

Lagardere

TRAVEL RETAIL
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