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P DeepZero: Leading Al-driven digital marketing technology Company

Founded in 2009, this Al-driven digital marketing technology company integrates technology, data, and traffic, and is
planning to list on the Hong Kong Stock Exchange at the end of May.
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Product, Data Analysis, Algorithms & R&D+

The core technical team comprises members from top-tier tech
companies including the Chinese Academy of Sciences,
Microsoft, and Xiaomi, with over 500 employees.

Help large and medium-sized enterprises build marketing
cloud and enterprise data management platform
(DMP/CDP), Ad serving intelligent media management
system

Daily data processing volume

Headquartered in Beijing, with branches in Shanghai,
Guangzhou, Hefei, Chongging, Hong Kong, Seattle, Los
Angeles, Singapore, London, and Dubai.
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P DeepZero develops a full-scenario Al Agent product — DEEP AGENT

Product innovation Social marketing Advertisement Sales / Customer Service User operation

New Product Insights Channel Insights Al policy GAO + GEO Al Persona Al expert

Trend Insights Channel Strategy Assistant Al market surveillance Al Shopping Assistant Al analyse

concept testing Dealer Group Chat Assistant Al Sales Training

Al source material

@
—
|||| g

Al Store Inspection Tool Al label

Al ad beta testing Sales/Customer Service

Quality Inspection

Global attribution Al Intelligent Journey

Al analyse

User Insights

Al VOC

Al questionnaire

Data Base CRM data CDP data Customer Service ¥ E-commerce dal Social media da Retailer data Operator Data Advertising data
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P Why Enterprise Knowledge Management is So Important?

01 Knowledge Reliability

Model hallucinations lead to
business decision risks

Word PDF PPT
Excel ERP CRM
Email M Intranet
Images Video ;:;2:.?:;

Product content: Sales pitch decks, solution case
studies, etc.? Agent may generate inaccurate answers,
hallucinate made-up information, or provide outdated
solutions that lead to wrong decisions.

02 Knowledge Asset Accumulation

Business experience is hard to
transform into reusable assets

Difficult to transfer experience from seniors to juniors

FAQ is fragmented and lacks
systematic categorization

Lack of unified management and
deposition standards

Difficult to search, retrieve, and feed back
knowledge and experience in a timely manner

Customer consultant: The answers seniors gave last
year to similar questions, experience summaries, and
solutions are hard to find. FAQ/SOP knowledge is
fragmented, and new Agents have to start from scratch,
resulting in low efficiency in training new hires.

03 Knowledge Governance

Enterprise data assets are
scattered with service silos

Data silos across business
systems

Siloed workflows and requests

Complex operations with siloed
knowledge

Lack of unified access to internal information

Sales team records in CRM, technical documents in

knowledge base, process flows in collaboration tools,

and user data in multiple systems with no unified
standards. Knowledge is scattered across systems,
making it difficult to utilize.

04 Knowledge Reusability

Each Agent connects independently,
working in isolation

System

Data Source = z
Integration

—p Agent

Every time a new system is integrated, each Agent must
be connected separately

When business needs change, integrating a new system
or data source requires reconfiguring each Agent
individually, resulting in repeated development and

high maintenance costs.
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P Unified Knowledge Platform to Support Different Agent Use Cases

@ Goal

Build a unified knowledge platform to provide trustworthy, reusable, and governable enterprise knowledge assets for multi-category Agents

Business Intelligent O sales Intelligent Compliance I_-/ Content <> Developer 0O) HR /\/' Marketing
Scenarios Q&A Coaching Procurement Review =) Creation Assistant () Assistant .I.|.|.|. Decision-making
Data. From Knowledge Al Knowledge Human Review Knowledge Storage Agent Application Knowledge For

Business Ingestion Processing & Approval & Consolidation Services Agents
Enterprise Documents - ( f", 3 Q Intelligent Q&A Agent
PDF / Word / PPT / Excel Il m_ :l Ve <—\\‘,\ 0

Unified Ingestion of Extract Usable Ensure Trustworthiness Structured, Reusable Knowledge Readily & Sales Coaching Agent
Business Systems » Multi-source Data ’ Knowledge ‘ and Usability Knowledge ‘ Reusable by Agents »

5
S
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the New Paradigm

CMS / CRM / ERP / Database

Business Knowledge
FAQ / SOP / Policies / Rules

Feedback Data
Chat Logs / Work Orders /
Usage Logs

Core Value of

* CMS / File Upload
« URL / Web Crawling
« Table / Excel Import
* Master Data Sync

» Conversation Logs /
Work Order Ingestion

Collect Usage
Logs

&

Agent-Centric

.
G‘\ Knowledge services for
business intelligence

« Skill Factory / Parsers

« Multi-format Parsing
(Docs / Tables / Web Pages)

« FAQ Extraction / Q&A Generation

« Consistency Check /
Compliance Check

* SOP Extraction / Flow Structuring

= Entity Recognition /
Relationship Extraction

* Vectorization / Knowledge
Graph Construction

Identify Knowledge Gaps
& Issues

Evaluate Effectiveness
Precision / Recall

Q

Trustworthy Knowledge

5 S

Al-generated, human-reviewed
and approved

+ Confidence Scoring

+ Conflict Detection / Deduplication

+ Human Review (Accept / Reject)

+ Publish to Knowledge Base

Feedback and Continuous Optimization (Closed Loop)

=) Intelligent Procurement
¢ o Agent

* FAQ / SOP / Entity » Semantic Search API

« Chunk / Structured Data + Knowledge Retrieval / Graph Query
* Access Control / Safety Guardrails

* Supports ADP / Dify /
Custom Agents

* Vector / Knowledge Graph @ Compliance Review Agent

* Version Management /
Traceability

« High Availability / High Throughput / EJ/ Content Creation Agent

Monitoring & Alerts

« Classification / Tag System
* Permission Management /
Access Control
Multi-Agent Sharing
the Same Trusted
— Knowledge Assets

(O  Review & Publish ‘_J

C@ Updates

Knowledge Enrichment /
Updates

Detect Anomalies /
Timely Alerts

Al (3

Multi-format Knowledge Assets Controlled Access & Governance A\ Continuous Evolution (Closed Loop)

Feedback-driven,
continually improving

Structured / Vector /
Graph

Y

High availability,
secure and compliant
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£ cCase Study1: Consumer Knowledge Management

A leading global FMCG company aimed to build a unified consumer knowledge management platform to standardize, centralize, intelligently
distribute, and continuously optimize fragmented product knowledge, sales scripts, and service content, addressing challenges such as inconsistent
structures, inefficient manual workflows, content accuracy risks, and limited governance across customer service and sales touchpoints.

Knowledge Base Architecture

Capabilities Matrix

Workspaces

Dashboards - KPls

voc

Knowledge Search

Semantic Search - Full-text Search

Hit Rate - Accuracy

Foundation Support

Multi-modal / KB

Supports multimodal

audio, vid

Capture - Route - Analytics

Role-base

Knowledge Creation

Input via Al Templaes - CDP - S Factry

Knowledge Mapping

Subject - Structure

Life Cycle Management

Create - Review - Approve

Knowledge Governance

Security - RBAC

operation audit,

Utillzation - Impact - Value

Intelligent Testing Analysis & Reporting

Model - Data - Scenario Classfication - Statistics - AP! Management
Effect Evaluation Outcome Tracking

Workfiow - Close - Not Closed

Value Metrics

Skill & Tool Orchestration

Tools - Prompts - Skill Runs
Workfiow Orchestration

Al & Technology (Available & Extensible)

Workspaces
Dashboards - Reports - KPIs

Core Intelligent Capabilities (Business-Driven)

Intelligent Recommendation

Hybrid Algorithms - Recall - Ranking

Personalization

Workspaces
Dashboards - Reports - KPIs

Semantic Understanding

Natural Language - Intent - Entity - Relation

Workspaces
Dashboards - Reports - KPIs

Workspaces

Product / Configuration - Scenario
Industry VOC / Feedback

Workspaces

Dashboards - Reports - KPls

Processing Pipeline

Data Ingestion
Web / API - Batch Jobs
Multi-source ETL

Data Cleaning &

& Optimi

Skill Engine - Skill Runs.
PDF / Tables - OCR

Deduplication - Merging

Tagging / Categorization

Storage & Indexing
PostgreSQL - Alembic

Indexing - Vector Index

Data Types

File & Document Storage

Data
Sol I-m (Documents - Images - Videos)

upload - 3/ NAS

=62-r X

:rﬁ:L‘! *E

SQL Databases

SQL - NoSQL
Relational / Vector DB

Workspaces

Customer Service - Sales

Marketing - Operations

Workspaces

Product - Technical - Research

Finance - Legal - HR

® & ® &

Core Advantages of a Deep Al Knowledge Base

Enterprise-Grade Knowledge Governance

+ Unified consumer knowledge hub to connect products, scenarios, and diverse knowledge
+ Full lifecycle management: Ingest — Publish — Optimize for continuous governance

+ Multi-brand, multi-knowledge classification and access control to meet compliance needs

Rapid Intelligent Application Enablement
+ Directly supports intelligent customer service, intelligent procurement,
sales enablement, and content creation
+ Accessible via API + SDK, integrates seamlessly with internal and external systems
+ Skill Factory + Tool Orchestration for fast adaptation across documents and scenarios

Multi-Format, Multi-Source Unified Ingestion

+ Supports unified ingestion via manual entry, Al auto-parsing, and templated imports
+ Supports PDF / Word / Excel / PPT / HTML / TXT and other formats

+ Auto-extracts SKUs and other data to form reusable knowledge units

Al-Powered Quality Assurance

+ End-to-end control for content management, review workflows,
and knowledge library quality gates
+ Pre-publish: Draft Review - Blind Testing - Quality Inspection & Triple Validation

+ Post-publish: Consistency - Accuracy - Satisfaction - Time-to-Value Monitoring

Stable & Secure Enterprise Architecture

+ Supports relational DB + vector DB + object storage in a multi-tier architecture
+ RBAC / SSO / Audit Logs / Data Encryption / Environment Isolation / Backup
+ Deployed in production and disaster recovery environments for

business continuity and scalability

Al Empowers Decisions




0 Case Study1: Consumer Knowledge Management
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P Case Study 2: Sales Agent. Taggings, personalized sales strategy

Follow-Up Insights

Al analysis: Based on the $70K-$100K price range and

models like BMW X5, Porsche Cayenne

features three times, indicating a strong interest in high-end

The customer values both luxurious performance and
advanced technology.

Recommend emphasizing features such as the 4.0L V8 biturbo
engine, advanced driving assistance systems, and adaptive suspen-
sion to highlight the vehicle's competitive edge.

Compare against competitors like BMW X5 and Porsche
Cayenne, focusing on engine performance, luxury features,

and intelligent technology to meet customer expectations.

Based on the analysis, recommend contacting the customer to

explain competitive advantages and suggest test drives.

Additionally, consider offering personalized discounts or

incentives.

Customer Profile

| Customer Preferences

¢ High-end sporty SUVs

o Interested in luxurious performance and advanced tech

| Recent Interest Data

e 3 queries about high-end features

e 15 user inquiries related to premium vehicles

Customer Tags

High-End SUVs

Performance  High-End Tech

For identical issues,
interest in high-end sporty SUVs, the focus is on competitive fol Iow_ u p Strateg | es
The customer has inquired about performance, advanced va ry ba Sed on d I Stl n t
intelligent vehicles. user pe rsonas.

Smart Micro-assistant Voice Memo Follow-Up Suggestions

Follow-Up Insights o]

Al Analysis: Based on the $70K-$100K budget and interest in high-
end sporty SUVs, focus on models like BMW X5, Porsche Cayenne.

Customer has inquired about performance, advanced features 3

times, indicating strong interest in high-end intelligent vehicles,

Values luxurious performance and advanced tech.

Recommend highlighting 4.0L V8 biturbo engine, advanced driving

assistance, and adaptive suspension to emphasize competitive edge.

Compare with competitors (BMW X5, Porsche Cayenne) on
engine performance, luxury features, and smart tech to meet

expectations.

Follow up to explain competitive advantages, suggest test drive,

and offer personalized discounts/incentives.

Customer Profile

| Customer Preferences
« High-end sporty SUVs
« Interested in luxurious performance and advanced tech
| Recent Interest Data
* 3 queries about high-end features
« 15 user inquiries related to premium vehicles
Customer Tags

High-End SUVs Performance High-End Tech

Al Empowers Decisions



P Case Study 2: Sales Agent. Taggings, personalized sales strategy
N al (S:Er;an:: :?!?:r:t Entarpiee Recommended script Intelligent Insight Voice Memo:

all group client Customer Inquiry

@ Hello, I'd like to learn more about your Waiting for customer to enter a message...
{® Zhang Wei products.
'ﬂ_ Do you have any new pr 11:30
WiFi signal 100%
@, Chen Feng Hello! It's a pleasure to assist you. What @ Automatic query
¥ New products are now a ~
& Customer WeChat & by kind of products would you like to learn
. about?
. wA Wang Siyuan 131 Excellent
~ Hello, I'd like to learn more Do you have any recomr . Recommended script Conversation Script
Reference
Mr. Li
Hello! It's a pleasure to We need more inventory
assist you. What kind of
dict Id like t g Ms. Liu
ed e A GRS Hello, could you help me

learn about?

Sales Copilot

Enter message.

Enter message...
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9 Case Study 3: Enterprise Al Content Hub: Centralized AIGC platform based on
Knowledge Platform

o ) </>
@ Enterp"se AI Content HUb g & KnowleEoundation i Context Fe;dQl:ack

Coaching Compliance
Brand Content Al-Driven Knowledge Base Compliance Context Continuous
Generation Creation Support Check Understanding Optimization

o Product Positioning 9 Brand Knowledge Base | ﬂ Intelligent Asset Library B o Al Generation Engine e Three Workbenches
Social Media Editor Multi-Modal Asset < slayerp
: ; yer Prompt Brand
@ Vo Togit Discovery» Brand Basic Information @ Management NA Injection @ Social Media Workbench
= Al Content Generation ‘

Creative Diagnostics +

Ad Specialist ‘ @ Product / Service Library ‘ Q Vectorized Search ’1 @ Multi-Model Orchestration »
q:i’ ‘ (:! }1 Advertising Workbench

A/B Creati ; ot :
i @ Marketing Materials Library O ;;Sg :]g Helagscaion g:::a'fr:;&ream
PR Manager
0 - , | .
a ;‘-Pfiw ed Coverage @ Content Writing Standards Al Auto Tagging @ GEO Prompt Optimization | l][l[] Data Analytics Workbench
onitoring

Core Value of ol
Knowledae Base Al Models Q Knowledge Search @ Asset Management @ Compliance Review 83 Agent Apphcatmn
9 Custom Model i fance Rev Scenarios

Knowledge Retrieval Asset Management Compliance Review
itlmec:\l::t’i::oivr:egg\z:nves Integrate multiple models Semantic search and precise Unified brand asset Automated compliance Covers the full content
g PelIproVEN and orchestration to flexibly recall to enhance content management to checks to ensure content generation workflow,

content quality and brand

! meet business needs relevance improve reusability security and compliance enabling multi-role efficient
consistency

collaboration
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0 Case Study 3: Enterprise Al Content Hub

Good evening, admin e

@ front page

Text Workbench

Number

Average content performar
month

53 84.6

ontent

Writing library

Quick Start
ntent Insights

queue 0 @

New text content New image content
Library

Brand F
Produc
' E B

Generate live streaming script

Languag

Generate e-commerce product detail
Brand Rule

page

Recently generated content

0 Autumn/Winter Tabby Handbag Recommendation Notes #01
Call log

0 Coach Pillow Tabby Brand Story Article

Live Streaming E-commerce Script — Double Eleven Promotion

13

o

Create new video content

%

Batch Campaign

Check

Check

download Generate similar

download

Generate similar

download Generate similar

Today's Platform News r

0 times

Skill Usage Ranking (Today)

1 Product Recommendation Notes
2 Advertising copy

GEO Long Article

4 Live Streaming Script

5 Campaign in bulk

Quick Access

® Brand profile configuration
8 View the syntax library
PR -
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